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KEY FINDINGS

Beauty and personal care snapshot

Key summary

The beauty and personal care industry accelerates in 2026, driven by emerging markets
Our expert’s view of beauty and personal care in 2026

INTRODUCTION

Top five trends in beauty and personal care in 2026-2027

Top five trends uncovered

Drivers of consumer markets and impact on beauty and personal care
Adjacent industries and how they impact beauty and personal care

STATE OF THE INDUSTRY

Global beauty climbs upward, with fragrances and mass segments growing rapidly

The US and China anchor global value in 2026, while emerging markets lead growth
Asia Pacific remains largest region in beauty while fragrances grow in every region
Celebrity, social influence fuel fragrance growth in Asia Pacific and Middle East & Africa

COMPANIES AND PRODUCTS

Fragrances and dermocosmetics serve as bright spots for leading beauty companies
Accessible pricing, viral brands and focus on skin health propel growth in beauty
L’Oréal Groupe gained share over 2020-2025, despite increasing fragmentation
Benefit-led innovation powers skin care growth across premiumisation stages
Fragrances transitions to sustainability faster than other beauty categories

L’Oréal Groupe extends lead as dermocosmetics and affordability fuel growth in beauty

CHANNELS
Health and beauty specialists lead retail, while e-commerce gains ground
US and China lead beauty e-commerce as TikTok Shop disrupts and C-Beauty scales up

FUTURE OUTLOOK

Sun care surges in emerging markets, led by India, while the UAE fuels premium beauty
Skin care growth shifts to emerging markets in Asia Pacific and Latin America

Emerging markets of Southeast Asia fuels Asia Pacific’s growth to 2030

Rising incomes and digital adoption are fuelling Asia Pacific’s fragrance boom

Unmet beauty demand concentrates in Middle East and Africa and Asia

Fragrances leads global growth as India scales and mature markets premiumise

CONCLUSION

Fragrances, emerging markets drive resilience in beauty, but macro risks persist
Recommendations and opportunities for growth to 2030

CONCLUSION

Our expert’s view of Beauty and Personal Care to 2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Page 2 of 3



« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-beauty-and-personal-
care/report.
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