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KEY FINDINGS
Key findings

KEY FINDINGS

Reduced launch activity amid steady post-launch drop-off
Our expert’s view of innovation in soft drinks

NPD LANDSCAPE AND TRENDS

NPD overview: Fewer launches, higher stakes

Top three innovation trends in soft drinks

Innovation shifts from number of launches to value creation by category
Juice evolution: Function, benefits and occasions over fruit content
Where innovation sticks: Category level winners and pressures

RTD Tea evolution: Function-led, lifestyle-driven, social-first

PRODUCT POSITIONING

From differentiation to expectation: Natural and no sugar redefine the baseline
Differentiation beyond claims: The future of soft drinks innovation

NPD highlights: Health-driven and functional innovation

Berry flavour leads flavour innovation in growth

Flavour innovation spotlight: Tropical and indulgent

CONCLUSION

Recommendations/how to win

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/product-innovation-in-soft-drinks/report.
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