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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Australia in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Net migration rate a factor in population growth
Migration recalibration steadies population growth
Lifestyle-driven health risks compound the ageing dividend
Tomorrow 2040: Strong growth in the 65+ population raises the old-age dependency ratio
Gen Z eclipses millennials as the biggest consumer cohort
Urbanisation deepens, led by Sydney and Melbourne
Opportunities for growth
Case study: Skills in Demand visa and the migration reset

HOUSEHOLDS AND HOMES

Today 2025: Household formation outpaces population growth
Household growth outpaces population growth as household size shrinks
Detached houses still dominate, but renting persists
Tomorrow 2040: Single-person households become the dominant story to 2040
Female-headed households become the majority
Connectivity nears saturation, smart-home adoption follows
Opportunities for growth
Case study: NSW makes the build-to-rent (BTR) tax break permanent

INCOME AND EXPENDITURE

Today 2025: Real incomes rise, but the gender gap persists
Cost-of-living relief is uneven and trust has frayed
Baby boomers lead spending intent despite cost pressures
Tomorrow 2040: 65+ age group to enjoy fastest income growth
Older Australians dominate the top income bracket by 2040
Consumer expenditure crosses USD1.3 trillion by 2040
Opportunities for growth
Case study: ACCC supermarkets inquiry resets pricing norms

LIFESTYLES

Key findings consumer survey
Willingness to pay premium narrows to genuine differentiators
Value-seeking goes digital and global
Sustainability is mainstream but climate ambivalence persists
Financial confidence is concentrated, not broad
Work-life balance leads, AI reshapes career intent
Opportunities for growth

LIFESTYLES

Case study: Amazon, Temu and Shein redraw the marketplace map

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/australia-consumer-profile/report.


