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INTRODUCTION

Executive summary
Scope: Market fragmentation

COMPETITIVE LANDSCAPE

Companies at a glance
Industry dependence
Granularity of growth
Emerging vs developed
Company strength
Brand portfolio
Prospects

STRATEGIES

Iran war has put price rises back on the menu
Private label competition will continue to grow
Meijer adds to nutritional competition for brands
Major players in staple foods are looking to slim down
Kraft Heinz may yet join those divesting
Confectioners take a huge bite of the cereals market
Strategies now recognise and adapt to GLP-1 use
Mission pushes protein flatbreads with "GLP-1 friendly" claim
China extends influence across the staple foods landscape
Beyond Meat becomes Beyond the Plant as alternatives diversify further
Rewe rejoins "hybrid" race as market reconfigures

CONCLUSION

Key findings
Questions we are asking

APPENDIX

Projected company sales: FAQs

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-staple-foods/report.


