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Eaby Food in Ecuador
KEY DATA INSIGHTS
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Chart 18 - Nestlé Launches Nan Supremepro 3 with Six Hmos and Dual Probiotics
Milk Formula Retains Lead as Powder Special Baby Milk Formula Drives Growth
Primalac Leverages Medical Endorsement to Expand Specialised Formula Reach
Chart 19 - Primalac Launches Specialised Formula for Cow'S Milk Protein Allergy
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Nestlé Faces Share Erosion as Rivals Capitalise on Value-Added Formulas
Chart 24 - Company Shares 2026
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Supermarkets Consolidate Routine Purchases as Pharmacies Capture Niche Demand
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Butter and Spreads in Ecuador
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Sustainable Packaging Emerges as Differentiator as Regia Leads with Stone-Based Material
Chart 35 - Regia Reduces Plastic Use with a New Stone-Based Pack
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Margarine to Maintain Lead as Price and Access Define Choices
Brands Set to Refresh Recipes but Affordability Still Guides Decisions
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Florafood Ecuador Defends Lead as Distribution and Brands Drive Share Gains
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Supermarkets Leads Butter and Spreads Distribution
Discounters Expand Reach as Price Competition Intensifies
Online Grocery Baskets Grow but Offline Channels Dominate
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Chart 46 - Consumer Context for Butter and Spreads
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Cheese in Ecuador
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Cheese Summary

INDUSTRY PERFORMANCE

Tuti Increases Pressure on Brands as Discounters Expand Access

Chart 50 - Tuti Brings Smoked Gouda to Consumers through Its Hard-Discount Model
Soft Cheese Retains Lead as Fresh Formats Remain Essential

Chart 51 - La Holandesa Launches Feta with Protein and Calcium Positioning

La Holandesa Repositions Cheese as an Everyday Wellness Choice

Chart 52 - Value Sales 2021-2031

Chart 53 - Value Sales by Category 2026

WHAT'S NEXT?

Tuti Set to Expand Access to Differentiated Cheese and Pressures Brands
Wellness Claims and Lighter Meals Will Drive Innovation among Urban Shoppers
Chart 54 - Forecast Value Sales 2021-2031
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Chart 55 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Alpina Sustains Lead as Discounters Fuel Private Label Players' Gains
Vita Alimentos Acquisition of Delcampo Reshapes Competitive Landscape

Chart 56 - Company Shares 2026
Chart 57 - Brand Shares 2026

CHANNELS

Small Local Grocers Leads Cheese Distribution in Ecuador
Tuti’S Expansion Brings Lower-Priced Cheese to New Shoppers
Proximity and Freshness Keep Online Cheese Sales Marginal

Chart 58 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 59 - Economic Context for Cheese
Chart 60 - Real Gdp Growth 2021-2031
Chart 61 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 62 - Consumer Context for Cheese
Chart 63 - Population 2021-2031
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Drinking Milk Products in Ecuador
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Drinking Milk Products Summary

INDUSTRY PERFORMANCE

Drinking Milk Products Recovers as Price Decreases Restore Volume Growth

Chart 66 - Toni Redesigns Flavoured Milk

Everyday Wellness Reshapes Flavoured Milk Drinks as Toni Leads the Shift to Nutrition
Pricing Pressure Shape Drinking Milk Products as Vat Uncertainty Threatens Healthier Options

Chart 67 - Value Sales 2021-2031
Chart 68 - Value Sales by Category 2026

WHAT'S NEXT?

Tuti Set to Expand Affordable Milk Access as Brands Boost Nutrition Cues
Chart 69 - La Vaquita Enters Pouch Milk with Direct Unht Processing
Lactose-Free and Fortified Milk Will Face Affordability Gap Despite Urban Demand

Chart 70 - Forecast Value Sales 2021-2031

Chart 71 - Forecast Value Sales by Category 2026-2031
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Tuti Drives Share Gains as Vita Alimentos Pivots to Value Growth
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Supermarkets Lead Distribution as Broad Assortment Sustain Leadership

Tuti Drives Discounters as Private Label Milk Reshapes Competitive Landscape
Retail E-Commerce Remains Marginal as Offline Shopping Habits Dominate
Chart 74 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 75 - Economic Context for Drinking Milk Products
Chart 76 - Real Gdp Growth 2021-2031
Chart 77 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 78 - Consumer Context for Drinking Milk Products
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Yoghurt and Sour Milk Products in Ecuador
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Yoghurt and Sour Milk Products Summary

INDUSTRY PERFORMANCE

Wellness Trends and Price Sensitivity Shape Demand in Ecuador

Chart 82 - Toni Launches High-Protein Drinkable Greek Yoghurt with Probiotics
Yoghurt Dominates as Drinkable Formats Expand Daily Occasions

Juan Valdez and Kaaru Transform Indulgence with Functional Desserts

Chart 83 - Juan Valdez and Kaaru Turn Greek Yoghurt into a Healthier Dessert
Chart 84 - Value Sales 2021-2031

Chart 85 - Value Sales by Category 2026

WHAT'S NEXT?

Yoghurt and Sour Milk Products Forecast Growth as Kefir Emerges as Popular Niche

Brands Targeting Protein and Digestive Health Will Secure Premium Positioning
Chart 86 - Forecast Value Sales 2021-2031
Chart 87 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Toni Defends Lead as Tuti Gains Ground through Private Label Lines
Chart 88 - Company Shares 2026
Chart 89 - Brand Shares 2026

CHANNELS

Supermarkets Lead Yoghurt and Sour Milk Products Distribution
Discounters Boost Price-Driven Switching in Standard Yoghurt

Supermaxi Drives Online Yoghurt Sales as Cold Chain Challenges Persist
Chart 90 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 91 - Economic Context for Yoghurt and Sour Milk Products
Chart 92 - Real Gdp Growth 2021-2031
Chart 93 - Inflation 2021-2031
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CONSUMER CONTEXT

Chart 94 - Consumer Context for Yoghurt and Sour Milk Products
Chart 95 - Population 2021-2031

Chart 96 - Population by Generation 2026

Chart 97 - Consumer Expenditure 2021-2031
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Other Dairy in Ecuador
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Other Dairy Summary

INDUSTRY PERFORMANCE

Tuti Expands Access to Affordable Cream and Condensed Milk, Driving Value Growth
Chart 98 - Tuti Relaunches Light Cooking Cream under El Hacendado

Miraflores Redefines Sour Cream with Football-Themed Snacking Occasions

Chart 99 - Miraflores Turns Sour Cream into a Football-Sharing Occasion

Private Label Lines and Discounters Reshape Purchasing Habits Amid Moderate Inflation
Chart 100 - Value Sales 2021-2031

Chart 101 - Value Sales by Category 2026

WHAT'S NEXT?

Other Dairy Forecast Strong Growth as Hard Discounters Broaden Access to Affordable Products
Condensed and Evaporated Milk to Retain Leadership and Outperform within Other Dairy
Innovation to Stay Subdued as Marketing and Occasion-Based Campaigns Sustain Demand
Chart 102 - Forecast Value Sales 2021-2031

Chart 103 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leche Gloria Consolidates Leadership as Tuti Accelerates Share Gains
Chart 104 - Company Shares 2026
Chart 105 - Brand Shares 2026

CHANNELS

Supermarkets Hold Lead through Broad Assortment of Branded Products
Discounters and Private Label Lines Reshape Shopper Priorities

Online Grocery Platforms Gain Relevance in Everyday Shopping

Chart 106 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 107 - Economic Context for Other Dairy
Chart 108 - Real Gdp Growth 2021-2031
Chart 109 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 110 - Consumer Context for Other Dairy
Chart 111 - Population 2021-2031

Chart 112 - Population by Generation 2026
Chart 113 - Consumer Expenditure 2021-2031
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Plant-Based Dairy in Ecuador
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Plant-Based Dairy Summary

INDUSTRY PERFORMANCE

Plant-Based Dairy Stagnates as High Prices and Limited Reach Constrain Growth
Chart 114 - Toni Semiillas Links Plant-Based Choices with Daily Wellbeing
Plant-Based Reset Drives Plant-Based Milk as Affordability Widens Consumer Appeal
Alideli Triggers Pricing Shift as Discounters Challenge Premium Brands

Chart 115 - Value Sales 2021-2031

Chart 116 - Value Sales by Category 2026

WHAT'S NEXT?

Tuti and Discounters to Expand Affordable Options to New Audiences

Chart 117 - Tuti Makes Fortified Almond Drink More Accessible through Alideli
Protein Fortification and Practical Benefits Will Reshape Shopper Choices
Miraflores Looks Set to Drive Innovation to Reach Price-Sensitive Shoppers
Chart 118 - Forecast Value Sales 2021-2031

Chart 119 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Terrafertil’S Declining Dominance Enables Toni Semillas to Accelerate Growth
Chart 120 - Company Shares 2026
Chart 121 - Brand Shares 2026

CHANNELS

Supermarkets Retain Lead through Affluent Urban Shoppers
Online Grocery Expands Slowly as Physical Stores Hold Sway
Chart 122 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 123 - Economic Context for Plant-Based Dairy
Chart 124 - Real Gdp Growth 2021-2031

Chart 125 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 126 - Consumer Context for Plant-Based Dairy
Chart 127 - Population 2021-2031

Chart 128 - Population by Generation 2026

Chart 129 - Consumer Expenditure 2021-2031
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-
ecuador/report.
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