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Dairy Products and Alternatives in Slovenia

EXECUTIVE SUMMARY
2026 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Premiumisation Supports Higher Consumer Spending

Dairy Maintains Scale While Plant-Based Dairy Expands Its Presence
Functional Dairy Innovation Advances Everyday Wellness

Chart 1 - Fruit Goat Yoghurt for Premium Healthy Indulgence

Chart 2 - Value Sales 2021-2031

Chart 3 - Value Sales by Category 2026

WHAT'S NEXT?

Regional Heritage Set to Strengthen Premium Value Growth
Plant-Based Dairy Expected to Broaden Consumer Choice
Differentiation and Channel Strategy to Shape Future Competitiveness
Chart 4 - Forecast Value Sales 2021-2031

Chart 5 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Dairy Manufacturers Retain Control of a Concentrated Landscape

Brand Strength and Innovation Reinforce Leadership Positions
Acquisitions Support Investment in Adjacent Product Areas
Chart 6 - Company Shares 2026

Chart 7 - Brand Shares 2026

CHANNELS

Supermarkets Retain Leadership as Discounters Strengthen Their Position
Retail E-Commerce Expands Gradually through Convenience-Led Purchasing

Foodservice Recovery Creates Additional Growth Opportunities
Chart 8 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 9 - Economic Context for Dairy Products and Alternatives
Chart 10 - Real Gdp Growth 2021-2031
Chart 11 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 12 - Consumer Context for Dairy Products and Alternatives
Chart 13 - Population 2021-2031

Chart 14 - Population by Generation 2026

Chart 15 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Baby Food in Slovenia
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Baby Food Summary
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INDUSTRY PERFORMANCE

Wellness-Focused Innovation Supports Value Growth Despite Demographic Pressures
Chart 16 - Frutek Expands Wellness Focused Offerings

Digital Parenting Ecosystems Strengthen Engagement and Loyalty

Chart 17 - Engaging through Digital Parenting Support

Chart 18 - Value Sales 2021-2031

Chart 19 - Value Sales by Category 2026

WHAT'S NEXT?

Premium Nutrition Expected to Support Long-Term Value Growth

Trust and Transparency Set to Become Key Competitive Differentiators
Chart 20 - Forecast Value Sales 2021-2031

Chart 21 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Manufacturers Retain Control in a Highly Concentrated Landscape
Brand Equity and Specialist Nutrition Support Share Gains

Specialist Retail Expansion and Innovation Reshape Competition

Chart 22 - Company Shares 2026

Chart 23 - Brand Shares 2026

CHANNELS

Health and Beauty Specialists Remain the Preferred Destination for Baby Food

Retail E-Commerce Strengthens Its Role through Convenience and Digital Engagement
Discounters Attract Price-Conscious Parents through Value and Private Label

Chart 24 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 25 - Economic Context for Baby Food
Chart 26 - Real Gdp Growth 2021-2031
Chart 27 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 28 - Consumer Context for Baby Food
Chart 29 - Population 2021-2031

Chart 30 - Population by Generation 2026
Chart 31 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Butter and Spreads in Slovenia
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Butter and Spreads Summary

INDUSTRY PERFORMANCE

Wellness Innovation Drives Value Growth in Butter and Spreads
Chart 32 - Omegol Imuno Highlights Wellness-Led Innovation

Vat Relief Reinforces Butter's Position as the Leading Value Driver
Function-Led Spreads Create New Opportunities for Differentiation
Chart 33 - Value Sales 2021-2031

Chart 34 - Value Sales by Category 2026
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WHAT'S NEXT?

Retailers Set to Strengthen Influence through Private Label Expansion
Functional Innovation to Broaden Consumption Opportunities

Butter's Staple Status Expected to Sustain Long-Term Growth

Chart 35 - Forecast Value Sales 2021-2031

Chart 36 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Manufacturers Retain Influence Despite Easing Concentration
Brand Loyalty Helps Established Names Maintain Share

Zito Group Acquisition Intensifies Competition in Spreads

Chart 37 - Company Shares 2026

Chart 38 - Brand Shares 2026

CHANNELS

Hypermarkets Retain Leadership as Value-Focused Channels Gain Momentum

Online Retail Remains Niche through 2026
Chart 39 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 40 - Economic Context for Butter and Spreads
Chart 41 - Real Gdp Growth 2021-2031
Chart 42 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 43 - Consumer Context for Butter and Spreads
Chart 44 - Population 2021-2031

Chart 45 - Population by Generation 2026

Chart 46 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Cheese in Slovenia
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Cheese Summary

INDUSTRY PERFORMANCE

Consumer Demand Underpins Cheese Expansion

Planika Uses Premium Gifting to Create New Consumption Occasions
Protected Origin Status Elevates Regional Cheeses

Chart 47 - Protected Status Elevates Istrian Sheep Cheese

Chart 48 - Value Sales 2021-2031

Chart 49 - Value Sales by Category 2026

WHAT'S NEXT?

Provenance and Authenticity Expected to Support Long-Term Value Growth
Producers Set to Expand Niche Offerings to Drive Differentiation

Chart 50 - Forecast Value Sales 2021-2031

Chart 51 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE
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Leading Manufacturers Consolidate Their Positions in a Concentrated Landscape
Premium Positioning Reinforces Brand Leadership

Chart 52 - Company Shares 2026

Chart 53 - Brand Shares 2026

CHANNELS

Supermarkets Retain Leadership through Breadth and Premium Appeal
Discounters Strengthen Value-Led Appeal While E-Commerce Remains Limited
Chart 54 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 55 - Economic Context for Cheese
Chart 56 - Real Gdp Growth 2021-2031
Chart 57 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 58 - Consumer Context for Cheese
Chart 59 - Population 2021-2031

Chart 60 - Population by Generation 2026
Chart 61 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Drinking Milk Products in Slovenia
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Drinking Milk Products Summary

INDUSTRY PERFORMANCE

Steady Growth Supported by Stable Consumer Demand

Innovation and Differentiation Help Brands Compete

Chart 62 - Convenience and Local Sourcing Support Premiumisation
Chart 63 - Value Sales 2021-2031

Chart 64 - Value Sales by Category 2026

WHAT'S NEXT?

Sustained Value Growth to Depend on Differentiation and Operational Resilience
Health Positioning and Local Provenance Set to Support Premium Value

Chart 65 - Forecast Value Sales 2021-2031

Chart 66 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Ljubljanske Mlekarne Retains Its Lead Despite Gradual Share Shifts
Strong Brand Loyalty Limits Competitive Disruption

Chart 67 - Company Shares 2026

Chart 68 - Brand Shares 2026

CHANNELS

Discounters Gain Ground as Consumers Prioritise Affordability
Physical Stores Remain the Preferred Destination for Milk Purchases
Chart 69 - Retail Channels 2021-2026

ECONOMIC CONTEXT
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Chart 70 - Economic Context for Drinking Milk Products
Chart 71 - Real Gdp Growth 2021-2031
Chart 72 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 73 - Consumer Context for Drinking Milk Products
Chart 74 - Population 2021-2031

Chart 75 - Population by Generation 2026

Chart 76 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Yoghurt and Sour Milk Products in Slovenia
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Yoghurt and Sour Milk Products Summary

INDUSTRY PERFORMANCE

Wellness-Led Innovation Keeps Growth in High Gear

Mu Skyr Shows the Strength of Everyday Wellness

Chart 77 - Mu Skyr Reflects the Rise of Wellness-Focused Yogurt
New Snacking Occasions Support Premium Value Growth

Chart 78 - Value Sales 2021-2031

Chart 79 - Value Sales by Category 2026

WHAT'S NEXT?

Convenience and Wellness Set to Support Long-Term Growth

Yoghurt to Retain Dominance as Sour Milk Accelerates through Innovation

Rapid Innovation Expected to Reshape Competitive Dynamics
Chart 80 - Forecast Value Sales 2021-2031
Chart 81 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Ljubljanske Mlekarne and Danone Sustain Lead through Scale and Stability
Wellness and Fermented Dairy Create New Competitive Opportunities

Chart 82 - Company Shares 2026
Chart 83 - Brand Shares 2026

CHANNELS

Discounters Capture Share as Supermarkets Lose Ground on Value

Freshness and Convenience Keep E-Commerce Niche
Chart 84 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 85 - Economic Context for Yoghurt and Sour Milk Products
Chart 86 - Real Gdp Growth 2021-2031
Chart 87 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 88 - Consumer Context for Yoghurt and Sour Milk Products
Chart 89 - Population 2021-2031

Chart 90 - Population by Generation 2026

Chart 91 - Consumer Expenditure 2021-2031
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COUNTRY REPORTS DISCLAIMER

Other Dairy in Slovenia
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Other Dairy Summary

INDUSTRY PERFORMANCE

Flavour-Led Innovation Sustains Growth Despite Demographic Headwinds
High-Protein Products Broaden Everyday Consumption Occasions

Chart 92 - High-Protein Indulgence Goes Mainstream

Chart 93 - Value Sales 2021-2031

Chart 94 - Value Sales by Category 2026

WHAT'S NEXT?

Snackification Expected to Support Steady Long-Term Growth
Wellness and Private Label Forecast to Intensify Innovation
Chart 95 - Forecast Value Sales 2021-2031

Chart 96 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Brands Maintain Stable Positions through Visibility and Innovation
Chart 97 - Company Shares 2026
Chart 98 - Brand Shares 2026

CHANNELS

Supermarkets Remain the Primary Destination for Everyday Purchases
Discounters Strengthen Their Position through Value and Innovation
Chart 99 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 100 - Economic Context for Other Dairy
Chart 101 - Real Gdp Growth 2021-2031
Chart 102 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 103 - Consumer Context for Other Dairy
Chart 104 - Population 2021-2031

Chart 105 - Population by Generation 2026
Chart 106 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Flant-Based Dairy in Slovenia
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Plant-Based Dairy Summary

INDUSTRY PERFORMANCE

Everyday Consumption Keeps Plant-Based Milk in the Lead
Premiumisation and Innovation Accelerate Growth in Plant-Based Yoghurt
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Chart 107 - Functional Indulgence Drives Product Innovation
Retailer Innovation Broadens Mainstream Appeal

Chart 108 - Value Sales 2021-2031

Chart 109 - Value Sales by Category 2026

WHAT'S NEXT?

Retailers Set to Make Plant-Based Dairy Part of Everyday Consumption
Sensory Quality Expected to Become the Key Competitive Differentiator
Plant-Based Yoghurt Forecast to Create New Growth Opportunities
Chart 110 - Forecast Value Sales 2021-2031

Chart 111 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Alpro Maintains Leadership as Competition Intensifies
Boom Box Strengthens Atlantic Grupa's Position
Chart 112 - Company Shares 2026

Chart 113 - Brand Shares 2026

CHANNELS

Mainstream Availability Keeps Supermarkets Ahead

Discounters Gain Ground through Affordability and Private Label
Physical Stores Continue to Dominate Purchasing Habits

Chart 114 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 115 - Economic Context for Plant-Based Dairy
Chart 116 - Real Gdp Growth 2021-2031
Chart 117 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 118 - Consumer Context for Plant-Based Dairy
Chart 119 - Population 2021-2031

Chart 120 - Population by Generation 2026

Chart 121 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-

slovenia/report.
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