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INTRODUCTION

Scope
Key findings

REGIONAL OVERVIEW

Generous fiscal support to stimulate income growth, yet near-term challenges remain
Western Europeans to sustain elevated savings ratios post-pandemic

Benefiting from expanding equal rights policies, gender income gap to remain relatively low
Consumer purchasing power threatened by rising inflation over the short term

REGIONAL CONSUMER EXPENDITURE

Spending on essentials to remain relatively high in Western Europe

Hotels and catering to witness the fastest growth due to recovering tourism
Household expenditure by decile to remain fairly similar in most countries

Couples with children to enjoy the largest spending power among all household types

REGIONAL DISTRIBUTION OF INCOME

Consumers aged 45-54 to become the highest per capita earners by 2040

Remaining relatively low by global standards, income inequality is set to slightly increase
Denmark, Norway and Switzerland to offer the highest potential for luxury brands
Western Europe to sustain relatively low levels of income inequality

Urban/Rural income gap to keep shrinking, supported by the shift towards remote working

COUNTRY SNAPSHOTS

Austria: Share of income and wealth of the middle segment
Austria: Middle-income households

Austria: Essential spending by middle-income households
Belgium : Share of income and wealth of the middle segment
Belgium : Middle-income households

Belgium : Essential spending by middle-income households
Denmark: Share of income and wealth of the middle segment
Denmark: Middle-income households

Denmark: Essential spending by middle-income households
Finland : Share of income and wealth of the middle segment
Finland : Middle-income households

Finland : Essential spending by middle-income households
France : Share of income and wealth of the middle segment
France : Middle-income households

France : Essential spending by middle-income households
Germany : Share of income and wealth of the middle segment
Germany : Middle-income households

Germany : Essential spending by middle-income households
Greece : Share of income and wealth of the middle segment
Greece: Middle-income households

Greece: Essential spending by middle-income households
Ireland: Share of income and wealth of the middle segment
Ireland: Middle-income households

Ireland: Essential spending by middle-income households
ltaly: Share of income and wealth of the middle segment
ltaly: Middle-income households

ltaly: Essential spending by middle-income households
Netherlands: Share of income and wealth of the middle segment
Netherlands : Middle-income households
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Netherlands: Essential spending by middle-income households
Norway : Share of income and wealth of the middle segment
Norway : Middle-income households

Norway : Essential spending by middle-income households
Portugal : Share of income and wealth of the middle segment
Portugal : Middle-income households

Portugal: Essential spending by middle-income households
Spain : Share of income and wealth of the middle segment
Spain : Middle-income households

Spain : Essential spending by middle-income households
Sweden : Share of income and wealth of the middle segment
Sweden : Middle-income households

Sweden : Essential spending by middle-income households
Switzerland : Share of income and wealth of the middle segment
Switzerland : Middle-income households

Switzerland : Essential spending by middle-income households
Turkey : Share of income and wealth of the middle segment
Turkey : Middle-income households

Turkey : Essential spending by middle-income households

United Kingdom : Share of income and wealth of the middle segment

United Kingdom : Middle-income households

United Kingdom : Essential spending by middle-income households

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/income-and-expenditure-in-western-

europe/report.
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