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KEY FINDINGS

Consumer Electronics snapshot
Key findings
Modest forecast growth but consumers still spend where it counts
Our expert’s view of Consumer Electronics in 2026

INTRODUCTION

Top five trends in Consumer Electronics
Top five trends uncovered
Drivers of consumer markets and impact on Consumer Electronics
Gaming, online channels and shifting lifestyles reshape demand

STATE OF THE INDUSTRY

A quick but measured recovery despite sales entering 2026 in correction mode
Affluent markets dominate household spend but category growth varies by market
Emerging markets power growth amid slower expansion in developed economies
Value for money, longer upgrade cycles and mainstream AI define consumer behaviour

COMPANIES AND PRODUCTS

Premium and value players strengthen position at expense of mid-market players
Smaller brands thrive by delivering premium features at accessible prices
Market fragments at value end while premium leaders consolidate share
Affordability and selective premiumisation shape 2026 as big-ticket purchases fall
Polarised market where premium leaders and value challengers capture growth

CHANNELS

E-commerce driven by portables while specialist retailers remain key for big-ticket items
E-commerce is lowering barriers to entry and intensifying competition
Specialist retailers remain relevant despite the rise of e-commerce

FUTURE OUTLOOK

Future growth opportunities vary by category and market
Growth opportunities extend beyond traditional key markets
Portable consumer electronics dominate regional growth opportunities
Longer replacement cycles continue to weigh on consumer electronics demand
Portables drive growth despite longer replacement cycles

CONCLUSION

Resilient sales balancing longer replacement cycles against emerging markets growth
Opportunities for growth
Our expert’s view of Consumer Electronics to 2031

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
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of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-consumer-
electronics/report.


