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EXECUTIVE SUMMARY

2025 Developments

KEY DATA INSIGHTS

KEY INDUSTRY TRENDS

Chart 1 - Key Industry Trends for Home Care

INDUSTRY PERFORMANCE

Slow Value Growth Masks Significant Transformations
Laundry Care Dominates Home Care Sales
Chart 2 - Semana Aura, featuring moodenhancing technology
Multifunctionality Influences Consumer Choices and Boosts Sales
Chart 3 - Somat Excellence Premium 5-in-1 combines five features in a single product
Chart 4 - Value Sales of Home Care 2020-2030
Chart 5 - Volume Sales of Home Care 2020-2030
Chart 6 - Value Sales of Home Care by Category 2025

WHAT'S NEXT?

Customers Are Driving the Demand for Options That Are Both Convenient and Environmentally Friendly
Laundry Care Holds the Largest Market Share, with Innovation Fuelling Its Growth
Chart 7 - Frosch’s new liquid laundry detergent featuring baking soda
Sustainability and Multifunctionality Shape Industry Future
Chart 8 - Forecast Value Sales of Home Care 2020-2030
Chart 9 - Forecast Value Sales of Home Care by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Companies Stay Ahead by Innovating
Chart 10 - Analyst Insight for Home Care
Opportunities Emerge for Businesses in a Slow-Growing Market
Chart 11 - Company Shares of Home Care 2025
Chart 12 - Brand Shares of Home Care 2025

CHANNELS

Supermarkets Dominate Home Care Sales Thanks to Their Convenience and Frequent Promotions
The Rapid Expansion of E-Commerce Is Fuelled by Its Convenience and the Availability of Specialised Products
Discounters Gain Traction with Price-Sensitive Consumers
Chart 13 - Retail Channels of Home Care 2020-2025

ECONOMIC CONTEXT

Chart 14 - Economic Context for Home Care
Chart 15 - Real Gdp Growth 2020-2030
Chart 16 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 17 - Consumer Context for Home Care
Chart 18 - Population 2020-2030
Chart 19 - Consumer Expenditure 2020-2030
Chart 20 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER
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KEY DATA INSIGHTS

2025 DEVELOPMENTS

Air Care Summary

KEY INDUSTRY TRENDS

Chart 21 - Key Industry Trends for Air Care

INDUSTRY PERFORMANCE

Slowing Sales Growth Reflects Economic Pressures and Consumer Trade-Offs
Areon's Premium Candle Air Fresheners Capitalise on Wellness Trend
Chart 22 - Areon’s natural wax scented candles, presented in ceramic jars for a touch of refined relaxation
Private Label Gains Traction Amid Economic Uncertainty
Chart 23 - Value Sales of Air Care 2020-2030
Chart 24 - Volume Sales of Air Care 2020-2030
Chart 25 - Value Sales of Air Care by Category 2025

WHAT'S NEXT?

Convenience and Wellness to Drive Air Care Growth
Electric and Liquid Air Fresheners to Lead Growth
Trends That Will Be Shaping the Future of Air Care
Chart 26 - Forecast Value Sales of Air Care 2020-2030
Chart 27 - Forecast Value Sales of Air Care by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Companies Maintain Grip through Wide Distribution
Chart 28 - Analyst Insight for Air Care
Chart 29 - New Profissimo candle air freshener also enhances home decor
Mood-Boosting Ingredients Drive Innovation and Sales
Chart 30 - Air Wick Life Scents Are Electric Air Fresheners, Each Combining Several Scents Related to Nature or
Growing Health Awareness Boosts Demand for Natural Ingredients
Private Label Products Gain Traction Amid Economic Uncertainty
Chart 31 - Company Shares of Air Care 2025
Chart 32 - Brand Shares of Air Care 2025

CHANNELS

Hypermarkets and Supermarkets Drive Air Care Sales
Retail E-Commerce Emerges as Fastest-Growing Channel
Chart 33 - Retail Channels of Air Care 2020-2025

ECONOMIC CONTEXT

Chart 34 - Economic Context for Air Care
Chart 35 - Real Gdp Growth 2020-2030
Chart 36 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 37 - Consumer Context for Air Care
Chart 38 - Population 2020-2030
Chart 39 - Consumer Expenditure 2020-2030
Chart 40 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER
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KEY DATA INSIGHTS

2025 DEVELOPMENTS

Bleach Summary

KEY INDUSTRY TRENDS

Chart 41 - Key Industry Trends for Bleach

INDUSTRY PERFORMANCE

Ace Dominates Bleach Market with Multifunctional Benefits
Chart 42 - Ace offers bleach with a pine scent
Procter & Gamble's Ace Leads with Protect-Fibre Technology
No New Product Areas Emerge in a Mature Market
Chart 43 - Value Sales of Bleach 2020-2030
Chart 44 - Volume Sales of Bleach 2020-2030

WHAT'S NEXT?

Consumers Shift to Safer and More Convenient Alternatives
No New Subcategories Emerge in a Mature Market
Traditional Trade and E-Commerce Drive Distribution
Chart 45 - Forecast Value Sales of Bleach 2020-2030

COMPETITIVE LANDSCAPE

Fater Spa and Hela Chim Ltd Lead Market Share Growth
Chart 46 - Analyst Insight for Bleach
Emerging Companies and New Product Launches Remain Stagnant
Chart 47 - Company Shares of Bleach 2025
Chart 48 - Brand Shares of Bleach 2025

CHANNELS

Small Local Grocers and Supermarkets Drive Bleach Sales
Retail E-Commerce Emerges as Fastest-Growing Channel
No New Retail Concepts or Collaborations Emerge
Chart 49 - Retail Channels of Bleach 2020-2025

ECONOMIC CONTEXT

Chart 50 - Economic Context for Bleach
Chart 51 - Real Gdp Growth 2020-2030
Chart 52 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 53 - Consumer Context for Bleach
Chart 54 - Population 2020-2030
Chart 55 - Consumer Expenditure 2020-2030
Chart 56 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS
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Dishwashing Summary

KEY INDUSTRY TRENDS

Chart 57 - Key Industry Trends for Dishwashing

INDUSTRY PERFORMANCE

Increasing Interest in Products That Promote Health and Offer Multiple Benefits
Chart 58 - The New Value for Money Denkmit Automatic Dishwashing Tablets
Rise of Private Label Products and Changing Consumer Behaviour
Henkel Bulgaria Eood Champions Multifunctionality by Delivering Somat
Chart 59 - Somat Excellence Premium 5In1 – 5 Functions in 1 Unit
Chart 60 - Value Sales of Dishwashing 2020-2030
Chart 61 - Volume Sales of Dishwashing 2020-2030
Chart 62 - Value Sales of Dishwashing by Category 2025

WHAT'S NEXT?

Growth Is Fuelled by Consumers Seeking Sustainable and Convenient Options
Chart 63 - Ficosota OOD embraces sustainability with the launch of its new EXO Clean Power
Private Label Products Gain Traction with Affordable Quality
Innovations Focus on Multifunctionality and Sustainability
Chart 64 - Forecast Value Sales of Dishwashing 2020-2030
Chart 65 - Forecast Value Sales of Dishwashing by Category 2025-2030

COMPETITIVE LANDSCAPE

Henkel Bulgaria Eoo Maintains Leadership through Innovation
Chart 66 - Analyst Insight for Dishwashing
Opportunities Emerge From Consumer Trends and Innovation
Chart 67 - Company Shares of Dishwashing 2025
Chart 68 - Brand Shares of Dishwashing 2025

CHANNELS

Supermarkets and Health and Beauty Specialists Lead Dishwashing Sales
Discounters and Retail E-Commerce Drive Growth with Value Offerings
E-Commerce Gains Traction with Convenience and Niche Products
Chart 69 - Retail Channels of Dishwashing 2020-2025

ECONOMIC CONTEXT

Chart 70 - Economic Context for Dishwashing
Chart 71 - Real Gdp Growth 2020-2030
Chart 72 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 73 - Consumer Context for Dishwashing
Chart 74 - Population 2020-2030
Chart 75 - Consumer Expenditure 2020-2030
Chart 76 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS
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Page 6 of 10

KEY INDUSTRY TRENDS

Chart 77 - Key Industry Trends of Home Insecticides

INDUSTRY PERFORMANCE

Growing Health Awareness Supports Demand for Safer Home Insecticides
Electric Insecticides Lead Market Growth
Changing Consumer Preferences in Favour of Safer Alternatives
Chart 78 - The new Bros bed bug bait contains no insecticides
Chart 79 - Value Sales of Home Insecticides 2020-2030
Chart 80 - Volume Sales of Home Insecticides 2020-2030
Chart 81 - Value Sales of Home Insecticides by Category 2025

WHAT'S NEXT?

Market Growth Is Fuelled by Products That Are Safer and Easier to Use.
Spray/Aerosol Insecticides Remain Largest Subcategory Despite Decline
Growing Urbanisation and Health Concerns Shape Future Business Landscape
Chart 82 - Forecast Value Sales of Home Insecticides 2020-2030
Chart 83 - Forecast Value Sales of Home Insecticides by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Companies Maintain Dominance through Innovation and Distribution
Chart 84 - Analyst Insight for Home Insecticides
Chart 85 - Company Shares of Home Insecticides 2025
Chart 86 - Brand Shares of Home Insecticides 2025

CHANNELS

Supermarkets and Hypermarkets Lead Sales through Wide Product Range
Discounters and Retail E-Commerce Drive Growth with Aggressive Expansion
Chart 87 - Retail Channels of Home Insecticides 2020-2025

ECONOMIC CONTEXT

Chart 88 - Economic Context for Home Insecticides
Chart 89 - Real Gdp Growth 2020-2030
Chart 90 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 91 - Consumer Context for Home Insecticides
Chart 92 - Population 2020-2030
Chart 93 - Consumer Expenditure 2020-2030
Chart 94 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Laundry Care Summary

KEY INDUSTRY TRENDS

Chart 95 - Key Industry Trends for Laundry Care

INDUSTRY PERFORMANCE
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Slow Value Growth Amidst Volume Declines in Some Subcategories
Chart 96 - Sano Maxima Mix & Wash delivers effective cleaning and preserves colours
Laundry Detergents Dominate, Fabric Softeners Show Dynamic Growth
Chart 97 - Amalina extends range with a stain remover
Multifunctionality and Mood-Boosting Ingredients Drive Innovation
Chart 98 - Volume Sales of Laundry Care 2020-2030
Chart 99 - Value Sales of Laundry Care by Category 2025

WHAT'S NEXT?

Growing Demand for Efficient and Environmentally Friendly Solutions
Fabric Softeners to Maintain Strong Growth Trajectory
E-Commerce Is Expected to Keep Growing, Fuelled by the Ease It Offers to Consumers
Chart 100 - Forecast Value Sales of Laundry Care 2020-2030
Chart 101 - Forecast Value Sales of Laundry Care by Category 2025-2030

COMPETITIVE LANDSCAPE

Procter & Gamble and Henkel Maintain Dominance
Chart 102 - Procter & Gamble’s Greek Island Breeze limited edition captures scent of summer
Chart 103 - Analyst Insight for Laundry Care
Innovation and Competition Drive Market Dynamics
Chart 104 - Company Shares of Laundry Care 2025
Chart 105 - Brand Shares of Laundry Care 2025

CHANNELS

Supermarkets Lead Laundry Care Distribution in Bulgaria
E-Commerce Emerges as Fastest Growing Distribution Channel
Chart 106 - Retail Channels of Laundry Care 2020-2025

ECONOMIC CONTEXT

Chart 107 - Economic Context for Laundry Care
Chart 108 - Real Gdp Growth 2020-2030
Chart 109 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 110 - Consumer Context for Laundry Care
Chart 111 - Population 2020-2030
Chart 112 - Consumer Expenditure 2020-2030
Chart 113 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Polishes Summary

KEY INDUSTRY TRENDS

Chart 114 - Key Indutry Trends for Polishes

INDUSTRY PERFORMANCE

Convenience and Lifestyle Changes Drive Decline in Sales
Shoe Polish Remains Largest Due to Changing Work Habits
Chart 115 - Erdal’s magic foam for shoe cleaning and conditioning
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Innovative Product Formats Reshape Consumer Behaviour
Chart 116 - Value Sales of Polishes 2020-2030
Chart 117 - Volume Sales of Polishes 2020-2030
Chart 118 - Value Sales of Polishes by Category 2025

WHAT'S NEXT?

Customers Prioritise Ease and Eco-Friendliness
Shoe Polish to Remain Largest Subcategory
Future Growth Will Be Fuelled by Sustainable Practices and Novel Formats
Chart 119 - Forecast Value Sales of Polishes 2020-2030
Chart 120 - Forecast Value Sales of Polishes by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Brands Maintain Dominance through Innovation and Distribution
Chart 121 - Analyst Insight for Polishes
Chart 122 - Company Shares of Polishes 2025
Chart 123 - Brand Shares of Polishes 2025

CHANNELS

Small Local Grocers and Supermarkets Dominate Polish Sales
Online Shopping Gains Traction with Eco-Friendly Products
Chart 124 - Retail Channels of Polishes 2020-2025

ECONOMIC CONTEXT

Chart 125 - Economic Context for Polishes
Chart 126 - Real Gdp Growth 2020-2030
Chart 127 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 128 - Consumer Context for Polishes
Chart 129 - Population 2020-2030
Chart 130 - Consumer Expenditure 2020-2030
Chart 131 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Surface Care Summary

KEY INDUSTRY TRENDS

Chart 132 - Key Industry Trends for Surface Care

INDUSTRY PERFORMANCE

Slow Value Growth Amidst Volume Decline
Multi-Purpose Cleaners Drive Growth
Chart 133 - EP Commercelaunches Magia degreaser
Health-Conscious Consumers Drive Demand for Natural Ingredients
Chart 134 - Astonish White Vinegar harnesses natural cleaning strength of vinegar
Chart 135 - Value Sales of Surface Care 2020-2030
Chart 136 - Volume Sales of Surface Care 2020-2030
Chart 137 - Value Sales of Surface Care by Category 2025
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WHAT'S NEXT?

Consumers Value Ease of Use and Prefer Products with Natural Ingredients
E-Commerce and Private Label Products Gain Traction
Specialised Products Decline as Multifunctionality Rises
Chart 138 - Forecast Value Sales of Surface Care 2020-2030
Chart 139 - Forecast Value Sales of Surface Care by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Players Maintain Dominance through Innovation
Chart 140 - Analyst Insight for Surface Care
Emerging Players and Innovation Drive Market Opportunities
Chart 141 - Company Shares of Surface Care 2025
Chart 142 - Brand Shares of Surface Care 2025

CHANNELS

Supermarkets and Small Local Grocers Dominate Surface Care Sales
E-Commerce and Direct Selling Emerge as Fastest-Growing Channels
Chart 143 - Retail Channels of Surface Care 2020-2025

ECONOMIC CONTEXT

Chart 144 - Economic Context for Surface Care
Chart 145 - Real Gdp Growth 2020-2030
Chart 146 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 147 - Consumer Context for Surface Care
Chart 148 - Population 2020-2030
Chart 149 - Consumer Expenditure 2020-2030
Chart 150 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Toilet Care Summary

KEY INDUSTRY TRENDS

Chart 151 - Key Industry Trends for Toilet Care

INDUSTRY PERFORMANCE

Stable Median Disposable Income Fuels Slight Value Growth
Rim Blocks and Toilet Liquids/Foams Drive Sales
Chart 152 - Experience ultimate freshness with Medix WC Total Power Guard
Mood-Boosting Ingredients Shape Product Innovation
Chart 153 - Medix Total Power Guard Ocean RIM block with dual-action scent technology
Chart 154 - Value Sales of Toilet Care 2020-2030
Chart 155 - Volume Sales of Toilet Care 2020-2030
Chart 156 - Value Sales of Toilet Care by Category 2025

WHAT'S NEXT?

Rim Blocks to Remain Dominant with Sustainability Focus
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E-Commerce and Health and Beauty Specialists Will Continue to Dominate Distribution
Mood-Boosting Ingredients and Sustainability to Shape Future
Chart 157 - Forecast Value Sales of Toilet Care 2020-2030
Chart 158 - Forecast Value Sales of Toilet Care by Category 2025-2030

COMPETITIVE LANDSCAPE

Henkel and Unilever Dominate Toilet Care Market in Bulgaria
Chart 159 - Analyst Insight for Toilet Care
Chart 160 - Company Shares of Toilet Care 2025
Chart 161 - Brand Shares of Toilet Care 2025

CHANNELS

Small Local Grocers Lead Toilet Care Sales with Convenience
Retail E-Commerce Gains Traction with Convenience and Promotions
Chart 162 - Retail Channels of Toilet Care 2020-2025

ECONOMIC CONTEXT

Chart 163 - Economic Context for Toilet Care
Chart 164 - Real Gdp Growth 2020-2030
Chart 165 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 166 - Consumer Context for Toilet Care
Chart 167 - Population 2020-2030
Chart 168 - Consumer Expenditure 2020-2030
Chart 169 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-care-in-bulgaria/report.


