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EXECUTIVE SUMMARY

2025 Developments

KEY DATA INSIGHTS

KEY INDUSTRY TRENDS

Chart 1 - Key Industry Trends for Home and Garden

INDUSTRY PERFORMANCE

Retailers Reshape Value and Premium Spending Patterns
Home Furnishings Dominates Spending as Urban Living Lifts Demand
Gardening Sees Dynamism, with Westland Accelerating Adoption of Peat-Free Compost
Chart 2 - Westland New Horizon Leads the Uk's Shift to Peat-Free Compost
Chart 3 - Value Sales 2020-2030
Chart 4 - Value Sales by Category 2025

WHAT'S NEXT?

Retailers Will Embrace Omnichannel Innovation to Capture Hybrid Shoppers
Flexible Living Solutions to Drive Demand for Multifunctional Products
Brands Expected to Adapt to Polarised Demand with Tailored Support and Sustainable Innovation
Chart 5 - Forecast Value Sales 2020-2030
Chart 6 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Private Label and Ikea Defend Lead as Value Shapes Spending
Chart 7 - Company Shares 2025
Chart 8 - Brand Shares 2025

CHANNELS

Offline Continues to Dominate as Consumers Value Tactile Experiences
Retail E-Commerce Growth Driven by Innovation and Convenience
Chart 9 - Retail Channels 2020-2025

PRODUCTS

Shifting Consumer Priorities Towards Wellness and Digital Integration
Breakthroughs in Automated Systems and Wellness-Centric Furnishings
Transforming Revenue Models and Supply Chain Agility

ECONOMIC CONTEXT

Chart 10 - Economic Context for Home and Garden
Chart 11 - Real Gdp Growth 2020-2030
Chart 12 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 13 - Consumer Context for Home and Garden
Chart 14 - Population 2020-2030
Chart 15 - Consumer Expenditure 2020-2030
Chart 16 - Population by Generation 2025
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KEY DATA INSIGHTS

2025 DEVELOPMENTS

Home Improvement Summary

KEY INDUSTRY TRENDS

Chart 17 - Key Industry Trends for Home Improvement

INDUSTRY PERFORMANCE

Kingfisher and B&Q Adapt Ranges to Maintain Demand Resilience
The Increase in Diy Drives Sales of Power Tools, Especially Those with Single-Battery Ecosystems
Wickes and B&Q Drive Trust through Quality Assurance and Sustainability
Chart 18 - Value Sales 2020-2030
Chart 19 - Value Sales by Category 2025

WHAT'S NEXT?

Cordless Power Tool Brands to Accelerate Growth with Battery-Platform Innovation
Retailers to Prioritise Eco Certification and Traceability to Win Buyer Trust
Chart 20 - Forecast Value Sales 2020-2030
Chart 21 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Private Label Increases Its Share as Value Drives Resilience
Chart 22 - Company Shares 2025
Chart 23 - Brand Shares 2025

CHANNELS

Home Products Specialists Drive Omnichannel Retailing with Hybrid Fulfilment
Retail E-Commerce Accelerates Share with Fast Delivery and Digital Tools
Chart 24 - Retail Channels 2020-2025

PRODUCTS

Strategic Expansion of Private Label and Value Products
Verifiable Sustainability and Eco-Centric Product Development
Chart 25 - Kohler Mira Competes on Water and Energy Savings, Using up to 85% Less Water
Cordless Ecosystems and Digital Integration Accelerate Purchasing

ECONOMIC CONTEXT

Chart 26 - Economic Context for Home Improvement
Chart 27 - Real Gdp Growth 2020-2030
Chart 28 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 29 - Consumer Context for Home Improvement
Chart 30 - Population 2020-2030
Chart 31 - Consumer Expenditure 2020-2030
Chart 32 - Population by Generation 2025
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KEY DATA INSIGHTS

2025 DEVELOPMENTS
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Gardening Summary

KEY INDUSTRY TRENDS

Chart 33 - Key Industry Trends for Gardening

INDUSTRY PERFORMANCE

Acceleration of Peat-Free Reformulation Drives Environmental Transformation
Chart 34 - Westland New Horizon Leads the Uk's Shift to Peat-Free Compost
Players Respond to Compact Space Demand with Pots and Planters
Hozelock Bundles Connected Irrigation with Climate-Resilient Advice to Meet Water Challenges
Chart 35 - Hozelock Brings Connected, Water-Efficient Irrigation to the Mainstream
Chart 36 - Value Sales 2020-2030
Chart 37 - Value Sales by Category 2025

WHAT'S NEXT?

Sustained Dynamism Expected as New Consumer Groups Drive Demand, Especially in Urban Areas
The Rise of Cordless Tools and Smart Irrigation for Flexible Living
Chart 38 - Forecast Value Sales 2020-2030
Chart 39 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Westland Strengthens Its Lead While Private Label Important for Essentials
Chart 40 - Company Shares 2025
Chart 41 - Brand Shares 2025

CHANNELS

Home Products Specialists Strengthens Lead through Omnichannel Innovation
Retail E-Commerce Expands Reach as Replenishment and Discovery Accelerate
Garden Centres Drive Experiential Retail and Community Engagement
Chart 42 - Retail Channels 2020-2025

PRODUCTS

Environmental Pressures and Urban Living Reshape Product Development
Pioneering Solutions in Growing Media and Smart Irrigation
Strategic Shifts Drive Value Expansion and Brand Loyalty
Chart 43 - Suttons Expands Dedicated Small-Space and Container Gardening Ranges

ECONOMIC CONTEXT

Chart 44 - Economic Context for Gardening
Chart 45 - Real Gdp Growth 2020-2030
Chart 46 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 47 - Consumer Context for Gardening
Chart 48 - Population 2020-2030
Chart 49 - Consumer Expenditure 2020-2030
Chart 50 - Population by Generation 2025
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Homewares Summary

KEY INDUSTRY TRENDS

Chart 51 - Key Industry Trends for Homewares

INDUSTRY PERFORMANCE

A Return to Growth, with Players Balancing the Value and Premium Segments
Ikea and John Lewis Elevate In-Store Experiences to Drive Sales
Chart 52 - Ikea's Oxford Street Flagship Opening Shows the Retailer Still Drives Homewares Purchases
Second-Hand Homewares Go Mainstream and Players Respond
Chart 53 - Vinted Expands into Home and Takes Resale beyond Fashion
Chart 54 - Value Sales 2020-2030
Chart 55 - Value Sales by Category 2025

WHAT'S NEXT?

Retailers Will Integrate Digital and Physical Channels to Secure Trust and Sales
Urban Consumers to Drive Demand for Compact and Multifunctional Designs
Resale and Circularity Set to Gain Traction as Sustainability Becomes Non-Negotiable
Chart 56 - Forecast Value Sales 2020-2030
Chart 57 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Private Label and Ikea Maintain Leadership as Value Remains at the Forefront
Chart 58 - Company Shares 2025
Chart 59 - Brand Shares 2025

CHANNELS

Non-Grocery Retailers Sustains Dominance as Tactile Shopping Endures
Retail E-Commerce Grows as Digital Investments Reshape the Competition
Retailers Elevate Design and Collaboration to Defend Value and Drive Loyalty
Chart 60 - Retail Channels 2020-2025

PRODUCTS

Shifting Consumer Priorities and the Drive for Dual-Tier Offerings
Tangible Advancements in Durability and Experiential Formats
Commercial Advantages of Strategic Assortment and Circularity

ECONOMIC CONTEXT

Chart 61 - Economic Context for Homewares
Chart 62 - Real Gdp Growth 2020-2030
Chart 63 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 64 - Consumer Context for Homewares
Chart 65 - Population 2020-2030
Chart 66 - Consumer Expenditure 2020-2030
Chart 67 - Population by Generation 2025
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Home Furnishings Summary

KEY INDUSTRY TRENDS

Chart 68 - Key Industry Trends for Home Furnishings

INDUSTRY PERFORMANCE

Vinterior, Ikea and George Smith Drive Circular Shift as Consumers Seek Value
Chart 69 - Ikea's Buyback &?Resell Scheme Normalises Circular Furniture Retail
Indoor Living Dominates as Households Prioritise Comfort and Flexibility
Outdoor Living Sees Dynamism, While Sustainability Becomes an Increasing Expectation
Chart 70 - Dreams Recycles Old Mattresses When It Delivers New Ones
Chart 71 - Value Sales 2020-2030
Chart 72 - Value Sales by Category 2025

WHAT'S NEXT?

Regulatory Reform and Circularity to Transform Business Models and Product Design
Indoor Living to Retain Dominance While Outdoor Living Will Gain Momentum
Chart 73 - Forecast Value Sales 2020-2030
Chart 74 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Ikea and Private Label Maintain Lead as Value Focus Intensifies
Chart 75 - Company Shares 2025
Chart 76 - Brand Shares 2025

CHANNELS

Omnichannel Retailers Accelerate Growth by Blending Physical and Digital Experiences
Curated Platforms and Design-Led Experiences Reshape Buying Decisions
Chart 77 - Retail Channels 2020-2025

PRODUCTS

Sustainability and Digital Initiatives Drive Product Innovation
Circular Models and Technological Innovations Evident in the Market
Business Impact of Recent Developments
Chart 78 - Dfs Blends Ar?Product Visualisation Online with Swoosh-Powered Showrooms

ECONOMIC CONTEXT

Chart 79 - Economic Context for Home Furnishings
Chart 80 - Real Gdp Growth 2020-2030
Chart 81 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 82 - Consumer Context for Home Furnishings
Chart 83 - Population 2020-2030
Chart 84 - Consumer Expenditure 2020-2030
Chart 85 - Population by Generation 2025
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-and-garden-in-the-united-
kingdom/report.


