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Gardening in Hong Kong, China - Category analysis
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Gardening Summary

INDUSTRY PERFORMANCE

Brighten Floriculture Unites Urban Demand with Destination Retail and Online Integration

Chart 1 - Brighten Floriculture Shows How Compact Urban Gardening Reshapes Distribution in Hong Kong

Indoor Plants Drive Repeat Purchases While Pots and Planters Grows

Garden Plus Enables Effortless Care with Reservoir Planters That Forgive Absence

Chart 2 - Garden Plus Engineers Watering Convenience into the Container for Hong Kong's Balcony Gardeners
High Mowing Organic Seeds Strengthens Certified Input Demand for Sustainability

Chart 3 - High Mowing Organic Seeds Shows Hong Kong Buyers' Desire for Externally Verifiable Organic Credentials
Chart 4 - Value Sales 2020-2030

Chart 5 - Value Sales by Category 2025

WHAT'S NEXT?

Self-Watering Planters Expected to Attract Urban Renters as a Low-Effort Solution

Certified Input Specialists Expected to Gain Ground as Compliance Tightens on Consumables
Tailored Offerings to Outperform as Lifestyles and Age Drive Divergent Demand

Chart 6 - Forecast Value Sales 2020-2030

Chart 7 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Brighten Floriculture Secures Leadership through Retail Presence and Assortment
Self-Watering Containers and Certified Inputs Drive Incremental Evolution

Chart 8 - Company Shares 2025

Chart 9 - Brand Shares 2025

CHANNELS

Informal Outlets Dominate, Many Concentrated in the Flower Market District
Brighten’S Digital Pivot and Experiential Retail Reshape Consumer Access
Chart 10 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 11 - Economic Context for Gardening
Chart 12 - Real Gdp Growth 2020-2030
Chart 13 - Inflation 2020-2030
CONSUMER CONTEXT

Chart 14 - Consumer Context for Gardening
Chart 15 - Population 2020-2030

Chart 16 - Consumer Expenditure 2020-2030
Chart 17 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Home and Garden in Hong Kong. China - Industry Overview
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INDUSTRY PERFORMANCE

Nippon Paint and Airland Justify Prices through Health Claims

Chart 18 - Health Attributes Drive Nippon Paint's Lead in Home Paint in Hong Kong

Thermos and Starbucks Shift Demand as Regulation Targets Single-Use Plastics

Chart 19 - The Starbucks X Thermos Range and Byo-Cup Discounts Anchor Hong Kong's Reusable Shift

Jhc and lkea Increase Loyalty by Blending Digital with Proximity

Chart 20 - Jhc's Multi-Banner Network and Omnichannel Model Make It Hong Kong's Largest Housewares Chain
Chart 21 - Value Sales 2020-2030

Chart 22 - Value Sales by Category 2025

WHAT'S NEXT?

Frequent Low-Commitment Purchases to Reshape Spending Patterns
Reusable Homewares to Outpace Large Home Furnishings as Regulations Bite
Physical Retail Expected to Win as Digital Drives In-Store Conversion

Chart 23 - Forecast Value Sales 2020-2030

Chart 24 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Seven Sea Chemicals and Dfi Retail Group Anchor Leadership

Range Improvements Reinforce the Existing Competitive Dynamics but Opportunities Remain
Chart 25 - Company Shares 2025

Chart 26 - Brand Shares 2025

CHANNELS

Home Products Specialists Defends Value through Tailored Service
lkea and Pricerite Adapt Formats to Changing Demand
Cross-Border E-Commerce Limits Domestic Online Channel Growth
Chart 27 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 28 - Economic Context for Home and Garden
Chart 29 - Real Gdp Growth 2020-2030
Chart 30 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 31 - Consumer Context for Home and Garden
Chart 32 - Population 2020-2030

Chart 33 - Consumer Expenditure 2020-2030

Chart 34 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
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of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/gardening-in-hong-kong-china/report.
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