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EXECUTIVE SUMMARY

2025 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Wesfarmers Leverages Value Focus to Drive Revenue and Earnings Growth
Home Furnishings Leads in the Local Market through Versatility and Value
Bunnings and Husqvarna Fuel Growth with Affordable Green Living Solutions and Smart Tools
Chart 1 - Dynamic Lifter Keeps Yates at Forefront of Organic Gardening
Chart 2 - Value Sales 2020-2030
Chart 3 - Value Sales by Category 2025

WHAT'S NEXT?

Retailers to Accelerate Digital and Sustainable Innovation to Meet Evolving Lifestyles
Home Furnishings to Maintain Lead as Home Improvement and Gardening Gain Momentum
Chart 4 - Forecast Value Sales 2020-2030
Chart 5 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Players Sustain Leadership of Fragmented Landscape through Adaptability and Scale
Chart 6 - Company Shares 2025
Chart 7 - Brand Shares 2025

CHANNELS

Home Products Specialists Maintain Dominance
E-Commerce Accelerates with Convenience and Wide Product Offer
Chart 8 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 9 - Economic Context for Home and Garden
Chart 10 - Real Gdp Growth 2020-2030
Chart 11 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 12 - Consumer Context for Home and Garden
Chart 13 - Population 2020-2030
Chart 14 - Consumer Expenditure 2020-2030
Chart 15 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Home Improvement Summary

INDUSTRY PERFORMANCE

Bunnings Expands Omnichannel Services to Drive Resilient Diy Demand
Caroma and Dulux Leverage Certification to Win Eco-Conscious Shoppers
Chart 16 - Caroma Refreshes Taps Range Ahead of Australia's Lead-Free Deadline
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Cost-Of-Living Drives Value Focus in Tools and Repair Essentials
Chart 17 - Value Sales 2020-2030
Chart 18 - Value Sales by Category 2025

WHAT'S NEXT?

Hand Tools and Hardware to Outpace Floor Covering as Homeowners Pursue Value
Digital Tools to Reshape Consumer Engagement and Drive Business Transformation
The Acceleration of Sustainable and Smart Innovation in Home Improvement
Chart 19 - Forecast Value Sales 2020-2030
Chart 20 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Itw Strengthens Distribution and Innovation to Sustain Leadership
Chart 21 - Company Shares 2025
Chart 22 - Brand Shares 2025

CHANNELS

Bunnings Leverages Omnichannel Strategy to Deepen Shopper Loyalty
E-Commerce Accelerates in Smaller Diy Categories as Digital Tools Boost Adoption
Chart 23 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 24 - Economic Context for Home Improvement
Chart 25 - Real Gdp Growth 2020-2030
Chart 26 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 27 - Consumer Context for Home Improvement
Chart 28 - Population 2020-2030
Chart 29 - Consumer Expenditure 2020-2030
Chart 30 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Gardening Summary

INDUSTRY PERFORMANCE

Richgro and Yates Accelerate Eco Innovation as Climate Concerns Drive Purchasing
Chart 31 - Dynamic Lifter Keeps Yates at Forefront of Organic Gardening
Bunnings and Urban Dwellers Boost Demand for Indoor and Compact Solutions
Husqvarna’S Wire-Free Mowers and Smart Irrigation Spark a Technology Shift
Chart 32 - Value Sales 2020-2030
Chart 33 - Value Sales by Category 2025

WHAT'S NEXT?

Tech-Savvy Urban Gardeners to Drive Surge in Smart Solutions
Eco-Friendly Practices and Urbanisation to Redefine Australian Gardening
The Rise of Smart Technology and Automation
Chart 34 - Forecast Value Sales 2020-2030
Chart 35 - Forecast Value Sales by Category 2025-2030
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COMPETITIVE LANDSCAPE

Ryobi and Yates Sustain Lead as Loyalty and Innovation Shape Choices
Chart 36 - Company Shares 2025
Chart 37 - Brand Shares 2025

CHANNELS

Bunnings Leverages In-Store Expertise to Sustain Hands-On Shopping
Retail E-Commerce Accelerates as Click-And-Collect Expands
Chart 38 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 39 - Economic Context for Gardening
Chart 40 - Real Gdp Growth 2020-2030
Chart 41 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 42 - Consumer Context for Gardening
Chart 43 - Population 2020-2030
Chart 44 - Consumer Expenditure 2020-2030
Chart 45 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Homewares Summary

INDUSTRY PERFORMANCE

K-Mart’S Value Focus Lifts Earnings as Cost Pressures Drive Cautious Spending
Temple & Webster Drives Digital Innovation to Capture Comparison Shoppers
Ikea and Sistema Respond as Eco-Material Scrutiny Redefines Purchase Decisions
Chart 46 - Sistema Turns Ocean-Bound Plastic into Verifiable Food Storage
Chart 47 - Value Sales 2020-2030
Chart 48 - Value Sales by Category 2025

WHAT'S NEXT?

Urban Australians to Prioritise Functional Designs as Online Shopping Accelerates
Dining Set to Gain Momentum as At-Home Entertaining Reshapes Spending
Retailers to Invest in Sustainability and Digital Tools to Meet Evolving Demands
Chart 49 - Forecast Value Sales 2020-2030
Chart 50 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Wesfarmers Sustains Leadership as Value and Design Drive Loyalty
Chart 51 - Company Shares 2025
Chart 52 - Brand Shares 2025

CHANNELS

Department Stores Retain Loyalty through Omnichannel Experiences
Temple & Webster Accelerates E-Commerce Growth with Digital Innovation
Ikea Builds Loyalty through Experiential Retail and Circular Initiatives
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Chart 53 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 54 - Economic Context for Homewares
Chart 55 - Real Gdp Growth 2020-2030
Chart 56 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 57 - Consumer Context for Homewares
Chart 58 - Population 2020-2030
Chart 59 - Consumer Expenditure 2020-2030
Chart 60 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Home Furnishings Summary

KEY INDUSTRY TRENDS

Chart 61 - Key Industry Trends for Home Furnishings

INDUSTRY PERFORMANCE

Ikea Elevates Sustainability Baseline and Boosts Consumer Trust
Modular Designs Address Shrinking Living Spaces in Australia
Chart 62 - Nick Scali Tailors Modular Lounges to Compact Urban Homes
The Evolution of "Phygital" Furnishings Retail
Chart 63 - Value Sales 2020-2030
Chart 64 - Value Sales by Category 2025

WHAT'S NEXT?

Retailers to Embrace Omnichannel Strategies as Digital Trust Becomes Decisive
Shoppers to Demand Sustainable, Durable Furnishings as Regulation Tightens
Chart 65 - Analyst Insight for Home Furnishings
Indoor Living Set to Drive Spend While Outdoor Living Will Accelerate Innovation
Chart 66 - Forecast Value Sales 2020-2030
Chart 67 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Ikea and Harvey Norman Strengthen Loyalty through Digital Innovation and Sustainability
Chart 68 - Company Shares 2025
Chart 69 - Brand Shares 2025

CHANNELS

Homewares Stores Sustain Leadership Driven by Importance of In-Person Assessment
Ikea Accelerates Circular Retail and Digital Innovation to Boost Loyalty
Augmented Reality and Digital Tools Drive Online Home Upgrades
Chart 70 - Retail Channels 2020-2025

PRODUCTS

Sustainable Materials and Circular Design Principles
Multifunctional Solutions for Compact Urban Spaces
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Smart Technology and Digital Integration in Product Design

ECONOMIC CONTEXT

Chart 71 - Economic Context for Home Furnishings
Chart 72 - Real Gdp Growth 2020-2030
Chart 73 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 74 - Consumer Context for Home Furnishings
Chart 75 - Population 2020-2030
Chart 76 - Consumer Expenditure 2020-2030
Chart 77 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-and-garden-in-australia/report.


