m Euromonitor
International

Baby Food in Colombia

September 2026

Table of Contents

Page 1 of 4



Baby Food in Colombia - Cateqory analysis
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Baby Food Summary

KEY INDUSTRY TRENDS
Chart 1 - Key Industry Trends for Baby Food

INDUSTRY PERFORMANCE

Premiumisation Supports Value Growth as Declining Birth Rates Increase Spending per Child
Science-Backed Nutrition Strengthens Premium Positioning across Baby Food

Chart 2 - Science Backed Nutrition Supports Premiumisation in Baby Food

Higher Spending per Child Expands Opportunities beyond Traditional Baby Nutrition
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PRODUCTS

Clean-Label Nutrition and Convenience Broaden Opportunities across Baby Food
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Dairy Products and Alternatives in Colormbia - Industry Overview
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WHAT'S NEXT?

High-Protein and Functional Nutrition Are Set to Support Growth across Dairy and Plant-Based Alternatives
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Private Label Is Poised to Strengthen Its Position through Quality and Value

Seasonal and Limited-Edition Launches Are Set to Create New Consumption Occasions
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Chart 25 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Colanta Strengthens Its Leadership as Competitive Positions Evolve
Functional Nutrition Creates Opportunities for Growth and Differentiation
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Small Local Grocers Retain Leadership as Convenience Retailers Gain Momentum
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PRODUCTS

Flavour Innovation and Evolving Consumer Tastes Create New Opportunities
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Regional Relevance and Premium Positioning Support Value Growth

ECONOMIC CONTEXT
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Chart 36 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/baby-food-in-colombia/report.
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