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INDUSTRY PERFORMANCE

Value Growth Defies Demographic Pressure as Parents Prioritise Premium Nutrition
Aptamil Reinforces Demand for Stage-Specific Nutrition

Lidl and Aldi Strengthen Retailer Credibility in Infant Formula

Chart 1 - Value Sales 2021-2031

Chart 2 - Value Sales by Category 2026

WHAT'S NEXT?

Private Label Is Set to Reinforce a More Polarised Baby Food Market

Plant-Based Nutrition Is Poised to Create Long-Term Opportunities Despite Regulatory Hurdles
Age-Specific Nutrition Is Set to Extend Formula Usage beyond Infancy

Chart 3 - Forecast Value Sales 2021-2031
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Nutricia Aptamil Retains Leadership as Brand Trust Continues to Shape Competition
Established Brands Maintain Their Advantage in a Mature Market
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Chart 6 - Brand Shares 2026

CHANNELS

Supermarkets Remain the Leading Channel as Discounters Strengthen Their Position
E-Commerce Expands but Remains Secondary to Physical Retail
Chart 7 - Retail Channels 2021-2026
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INDUSTRY PERFORMANCE

Price Cuts Shift Growth From Inflation to Volume and Mix

Dairy Pricing Pressures Reshape Supply, Scale and Investment

Chart 16 - Irish Supermarkets Cut Milk and Butter Prices across the Board as the Dairy Price War Spreads
Protein Innovation Underpins Value Growth across Dairy

Chart 17 - Value Sales 2021-2031

Chart 18 - Value Sales by Category 2026

WHAT'S NEXT?

Value Growth Is Expected to Depend on Product Mix Rather Than Pricing
Supply Security Is Expected to Become a Defining Industry Challenge
Chart 19 - Analyst Insight for Dairy Products and Alternatives
Consolidation Is Expected to Reshape the Structure of Irish Dairy

Chart 20 - Forecast Value Sales 2021-2031

Chart 21 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Private Label Gains Ground as Consolidation Reshapes Competition

Protein-Rich Snacking and Premium Niches Create Opportunities beyond the Market Leaders
Chart 22 - Company Shares 2026

Chart 23 - Brand Shares 2026

CHANNELS

Discounters Gain Share as Supermarkets Defend Their Position
Provenance-Led Concepts and E-Commerce Expand Routes to Market
Chart 24 - Retail Channels 2021-2026

PRODUCTS

Snacking Formats Create New Occasions beyond the Lunchbox
Protein Positioning Expands into Premium and Specialist Dairy
Chart 25 - Avonmore Protein Milk Renews Gaa Deal and Repositions Protein as Everyday Wellness for All

Provenance and Quality Help Smaller Producers Compete for Premium Value

ECONOMIC CONTEXT

Chart 26 - Economic Context for Dairy Products and Alternatives
Chart 27 - Real Gdp Growth 2021-2031
Chart 28 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 29 - Consumer Context for Dairy Products and Alternatives
Chart 30 - Population 2021-2031

Chart 31 - Population by Generation 2026

Chart 32 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:
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« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/baby-food-in-ireland/report.
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