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Pet Care in Sweden

EXECUTIVE SUMMARY
2026 Developments

KEY DATA INSIGHTS

KEY INDUSTRY TRENDS
Chart 1 - Key Industry Trends for Pet Care

INDUSTRY PERFORMANCE

Swedish Pet Owners Prioritise Quality Amid Cautious Spending

Cat Food Leads Volumes, with Premiumisation Driving Value Growth

Brands Innovate with Premium and Multifunctional Products to Engage Owners
Chart 2 - Taccat Introduces Ice Cream-Style Frozen Treats for Cats

Chart 3 - Avital Launches Gastro+ Digestive Supplement for Cats

Chart 4 - Value Sales 2021-2031

Chart 5 - Volume Sales 2021-2031

Chart 6 - Value Sales by Category 2026

Chart 7 - Pet Populations 2021-2026

WHAT'S NEXT?

Swedish Pet Owners Expected to Demand Transparent and Purposeful Products

Chart 8 - Analyst Insight for Pet Care

Cat Food Set to Retain the Largest Volumes, While Other Pet Food Will Continue to Decline
Brands Set to Innovate with Health and Sustainability to Meet Evolving Owner Expectations

Chart 9 - Forecast Value Sales 2021-2031
Chart 10 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Top Manufacturers Maintain a Stable Lead Amid Steady Competition
Consumer Demand for Transparent Sourcing Intensifies Brand Competition
Chart 11 - Company Shares 2025

Chart 12 - Brand Shares 2025

CHANNELS

Pet Shops and Superstores Leads Pet Care Distribution, While E-Commerce Maintains Growth

Chart 13 - Retail Channels 2021-2026

PRODUCTS

Shifting Demands Shape New Product Development

Novel Formats and Alternative Ingredients Enter the Market

Chart 14 - Pure Natural Launches Dog Bone Broth Meal Topper Range
Strategic Portfolio Management Secures Leadership

ECONOMIC CONTEXT
Chart 15 - Economic Context for Pet Care

Chart 16 - Real Gdp Growth 2021-2031
Chart 17 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 18 - Consumer Context for Pet Care
Chart 19 - Population 2021-2031
Chart 20 - Consumer Expenditure 2021-2031
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Chart 21 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

Cat Food in Sweden
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Cat Food Summary

INDUSTRY PERFORMANCE

Steady Value Growth Despite Cautious Consumer Spending

Wet Cat Food Dominates Consumption as Premium and Functional Products Gain Traction
Mjau and Taccat Capitalise on Premiumisation and Multifunctionality to Engage Consumers
Chart 22 - Taccat Introduces Ice Cream-Style Frozen Treats for Cats

Chart 23 - Value Sales 2021-2031

Chart 24 - Volume Sales 2021-2031

Chart 25 - Value Sales by Category 2026

WHAT'S NEXT?

Urban Pet Owners to Prioritise Nutrition and Value Amid Economic Caution

Wet Cat Food Expected to Maintain Dominance While Treats and Mixers to Lead Growth Momentum
Brands to Leverage Health Innovation and Differentiation to Strengthen Their Position

Chart 26 - Forecast Value Sales 2021-2031

Chart 27 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Manufacturers Sustain Lead Despite Gradual Share Decline
Chart 28 - Company Shares 2025
Chart 29 - Brand Shares 2025

CHANNELS
Pet Shops and Superstores Sustains Leadership While Retail E-Commerce Sees Growth

Chart 30 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 31 - Economic Context for Cat Food
Chart 32 - Real Gdp Growth 2021-2031
Chart 33 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 34 - Consumer Context for Cat Food
Chart 35 - Population 2021-2031

Chart 36 - Consumer Expenditure 2021-2031
Chart 37 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

Dog Food in Sweden
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Dog Food Summary
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INDUSTRY PERFORMANCE

Premium Products Gain Traction as Consumer Spending Shifts toward Specialised Nutrition

Dry Dog Food Leads Volumes While Dog Treats Shows Strong Growth through Innovation
Bozita’S Expansion of Robur Sensitive Exemplifies Premiumisation, Driving Differentiation

Chart 38 - Bozita Expands Robur Sensitive Dog Food Range with Specialised Premium Formulae
Chart 39 - Value Sales 2021-2031

Chart 40 - Volume Sales 2021-2031

Chart 41 - Value Sales by Category 2026

WHAT'S NEXT?

Swedish Dog Owners Prioritise Transparency and Tailored Nutrition for Trust and Growth

Dry Dog Food to Maintain Volume Leadership, While Treats and Mixers Set to Drive Value Expansion
Brands Leveraging Convenience, Authenticity and Health Benefits to Secure Future Advantage
Chart 42 - Forecast Value Sales 2021-2031

Chart 43 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Companies Retain Strong Positions through Portfolio Alignment and Brand Recognition
Chart 44 - Company Shares 2025
Chart 45 - Brand Shares 2025

CHANNELS

Pet Shops and Superstores Retains Its Lead While Retail E-Commerce Gains Momentum
Chart 46 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 47 - Economic Context for Dog Food
Chart 48 - Real Gdp Growth 2021-2031
Chart 49 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 50 - Consumer Context for Dog Food
Chart 51 - Population 2021-2031

Chart 52 - Consumer Expenditure 2021-2031
Chart 53 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

Cther Pet Food in Sweden
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Other Pet Food Summary

INDUSTRY PERFORMANCE

Value Growth Contrasts with Declining Volumes as Other Pet Populations Decline

Specialist Brands Enhance Offerings as Small Mammal/Reptile Food Dominates Volumes

Sera and Versele-Laga Lead Premium Innovation, Shaping Consumer Choices

Chart 54 - Sera Revamps Aquarium Food Range with Improved Recipes and Expanded Product Selection
Chart 55 - Value Sales 2021-2031

Chart 56 - Volume Sales 2021-2031

Chart 57 - Value Sales by Category 2026

WHAT'S NEXT?
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Specialist Retailers to Retain Influence Amid Steady Volume Declines

Small Mammal/Reptile Food Will Continue to Lead Volumes

Premiumisation and Niche Targeting to Shape Brand Strategies and Consumer Engagement
Chart 58 - Forecast Value Sales 2021-2031

Chart 59 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Manufacturers Maintain Dominance Amid Stable Shares
Chart 60 - Company Shares 2025
Chart 61 - Brand Shares 2025

CHANNELS

Pet Shops and Superstores Secures Its Dominance Due to Specialist Knowledge
Retail E-Commerce Sees Growth by Expanding Access to Niche Products
Chart 62 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 63 - Economic Context for Other Pet Food
Chart 64 - Real Gdp Growth 2021-2031
Chart 65 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 66 - Consumer Context for Other Pet Food
Chart 67 - Population 2021-2031

Chart 68 - Consumer Expenditure 2021-2031
Chart 69 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

Pet Products in Sweden
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Pet Products Summary

INDUSTRY PERFORMANCE

Premiumisation Contributes to Solid Value Expansion

Chart 70 - Dogman Launches Frosty Bentonite Cat Litter Range with Multiple Variants
Musti and Dogman Leverage Specialist Retail Growth and Expanded Ranges

Avital’'S Gastro+ Supplement Highlights Rising Health Focus in Specialist Channels
Chart 71 - Value Sales 2021-2031

Chart 72 - Value Sales by Category 2026

WHAT'S NEXT?

Swedish Pet Owners Likely to Prioritise Quality and Health for Sustainable Spending

Other Pet Products Set to Lead Value Growth, Driven by Emotional and Functional Demand
Consumer Education to Shape Product Innovation and Retail Strategies

Chart 73 - Forecast Value Sales 2021-2031

Chart 74 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Dogman's Broad Portfolio Sustains lts Leadership Amid a Rising Value Share
Chart 75 - Company Shares 2025

Page 5 of 6



Chart 76 - Brand Shares 2025

CHANNELS

Pet Shops and Superstores and Retail E-Commerce Strengthen Distribution Dominance in 2026

Chart 77 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 78 - Economic Context for Pet Products
Chart 79 - Real Gdp Growth 2021-2031
Chart 80 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 81 - Consumer Context for Pet Products
Chart 82 - Population 2021-2031

Chart 83 - Consumer Expenditure 2021-2031
Chart 84 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/pet-care-in-sweden/report.
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