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INDUSTRY PERFORMANCE
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WHAT'S NEXT?
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Chart 39 - Value Sales by Category 2025
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COUNTRY REPORTS DISCLAIMER

Colour Cosmetics in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Colour Cosmetics Summary
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COUNTRY REPORTS DISCLAIMER
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2025 DEVELOPMENTS
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COUNTRY REPORTS DISCLAIMER

Depilatories in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Depilatories Summary

INDUSTRY PERFORMANCE

Hair Removers and Bleaches Lead Growth as Cautious Spending Supports Category Performance
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Chart 84 - Billie Drives New Zealand’s Shift Toward Lifestyle-Driven, Body- Positive Shaving
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Chart 85 - Value Sales 2020-2030
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WHAT'S NEXT?
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Personal Identity and Self-Expression Anticipated to Sustain Consumer Engagement

Skin-First Formulation and Complementary Positioning Expected to Support Growth

Chart 88 - Forecast Value Sales 2020-2030

Chart 89 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Procter and Gamble and Reckitt Benckiser Maintain Leadership through Innovation and Lifestyle-Led Strategy

Chart 90 - Company Shares 2025
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CHANNELS

Supermarkets and Pharmacies Anchor Leadership as E-Commerce Supports Niche and Premium Discovery

Chart 92 - Retail Channels 2020-2025

ECONOMIC CONTEXT
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Fragrances in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Fragrances Summary

INDUSTRY PERFORMANCE

Premium Fragrances Lead Growth as Lifestyle and Identity-Driven Consumption Reshape Demand
Transparent Ingredients and Sustainable Credentials Redefine Fragrance Expectations

Digital Discovery Tools Strengthen Engagement and Reduce Trial Barriers

Chart 100 - Value Sales 2020-2030

Chart 101 - Volume Sales 2020-2030

Chart 102 - Value Sales by Category 2025

WHAT'S NEXT?

Premium Fragrances Set to Retain Leadership as Identity-Driven Consumption Deepens
Clean Credentials, Storytelling, and Sustainability Expected to Drive Long-Term Loyalty
Digital Storytelling and Omnichannel Investment Forecast to Shape the Fragrance Journey
Chart 103 - Forecast Value Sales 2020-2030

Chart 104 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Global Groups Sustain Leadership Amid Growing Niche Brand Presence
Chart 105 - Company Shares 2025
Chart 106 - Brand Shares 2025

CHANNELS

Department Stores Lead as Specialist Retail Drives Discovery and E-Commerce Supports Engagement
Chart 107 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 108 - Economic Context for Fragrances

Chart 109 - Real Gdp Growth 2020-2030

Chart 110 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 111 - Consumer Context for Fragrances
Chart 112 - Population 2020-2030

Chart 113 - Consumer Expenditure 2020-2030
Chart 114 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Hair Care in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Hair Care Summary

INDUSTRY PERFORMANCE

Scalp-First and Clean Formulations Reshape Performance Standards as Hair Care Returns to Growth
Social Commerce and Ai Diagnostics Reshape Discovery and Professional Engagement
Chart 115 - Kérastase K Scan and Bouf Spark a Digital-First Haircare Shift in New Zealand
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Carbon-Negative Production and Circular Design Establish Sustainability as a Baseline
Chart 116 - Value Sales 2020-2030

Chart 117 - Volume Sales 2020-2030

Chart 118 - Value Sales by Category 2025

WHAT'S NEXT?

Scalp Health and Ingredient-Led Formulations Set to Define Hair Care Growth

Social Commerce and Ai Personalisation Anticipated to Deepen Engagement and Accelerate Adoption
Circularity and Regulatory Compliance Expected to Strengthen Category Requirements

Chart 119 - Forecast Value Sales 2020-2030

Chart 120 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Players Maintain Leadership While Share Shifts and Brand Relaunches Reshape Competition
Emerging Brands and Innovation Accelerate Competitive Pressure through Digital and Sustainability Trends
Chart 121 - Company Shares 2025

Chart 122 - Brand Shares 2025

CHANNELS

Supermarkets Anchor Channel Leadership as Retail E-Commerce and Premium Beauty Specialists Deliver the Strongest Growth
Chart 123 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 124 - Economic Context for Hair Care
Chart 125 - Real Gdp Growth 2020-2030
Chart 126 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 127 - Consumer Context for Hair Care
Chart 128 - Population 2020-2030

Chart 129 - Consumer Expenditure 2020-2030
Chart 130 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Men's Grooming in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Men's Grooming Summary

INDUSTRY PERFORMANCE

Men’S Shaving Drives Growth as Cautious Spending Supports Steady Gains

Clean and Multifunctional Formulations Redefine Performance Standards

Chart 131 - Cutthroat Delivers Natural, Gentle, Botanicals-Based Grooming for Kiwi Men
Sustainability Becomes a Baseline Consumer Expectation

Chart 132 - Value Sales 2020-2030

Chart 133 - Volume Sales 2020-2030

Chart 134 - Value Sales by Category 2025

WHAT'S NEXT?

Steady Growth and Premium Positioning Forecast to Reward Efficacy-Led Investment
Sustainability and Clean Innovation Expected to Shape the Competitive Agenda
Digital Engagement and Local Identity Set to Drive Brand Growth

Page 8 of 13



Chart 135 - Forecast Value Sales 2020-2030
Chart 136 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Players Reinforce Positions through Innovation and Credibility
Emerging Local Brands Gain Traction through Clean Positioning

Chart 137 - Company Shares 2025

Chart 138 - Brand Shares 2025

CHANNELS

Supermarkets and Pharmacies Lead Distribution as E-Commerce and Beauty Specialists Gain Share

Chart 139 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 140 - Economic Context for Men's Grooming
Chart 141 - Real Gdp Growth 2020-2030
Chart 142 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 143 - Consumer Context for Men's Grooming
Chart 144 - Population 2020-2030

Chart 145 - Consumer Expenditure 2020-2030
Chart 146 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Oral Care in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Oral Care Summary

INDUSTRY PERFORMANCE

Preventative Care and Premiumisation Drive Value Growth in Oral Care

Chart 147 - Grin Pro Enamel Care Leads NZ's 2025 Shift Toward Gentle, Preventive Oral Health
Clean, Botanical Formulations Reshape Oral Care Expectations

Chart 148 - Mint Dental Hygiene Highlights Natural, Science-Backed Oral Care in NZ

Smart Technology and Personalisation Drive Premium Adoption

Chart 149 - Value Sales 2020-2030

Chart 150 - Volume Sales 2020-2030

Chart 151 - Value Sales by Category 2025

WHAT'S NEXT?

Prohibitive Dental Costs Set to Sustain Demand for Premium Preventive Solutions
Sustainability and Localism Expected to Strengthen Competitive Advantage
Specialised Innovation Projected to Elevate Oral Care into a Holistic Health Category
Chart 152 - Forecast Value Sales 2020-2030

Chart 153 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Players Sustain a Concentrated Market as Competition Intensifies in Adjacent Segments
Emerging Local Brands Gain Traction through Sustainability and Clean Innovation
Chart 154 - Company Shares 2025
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Chart 155 - Brand Shares 2025

CHANNELS

Supermarkets Dominate Distribution as E-Commerce Gains Share
Chart 156 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 157 - Economic Context for Oral Care
Chart 158 - Real Gdp Growth 2020-2030
Chart 159 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 160 - Consumer Context for Oral Care
Chart 161 - Population 2020-2030

Chart 162 - Consumer Expenditure 2020-2030
Chart 163 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Skin Care in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Skin Care Summary

INDUSTRY PERFORMANCE

Preventative Skin Health and Science-Backed Formulations Drive Growth in Skin Care
Sustainability and Local Botanicals Strengthen Competitive Positioning

Gentle Multifunctional Formulations Define Clean Skin Care Innovation

Chart 164 - Ingredient-Led Local Innovation Supports Clean and Multifunctional Skincare
Chart 165 - Value Sales 2020-2030

Chart 166 - Volume Sales 2020-2030

Chart 167 - Value Sales by Category 2025

WHAT'S NEXT?

Science-Backed Prevention and Clinical Efficacy Forecast to Anchor Growth
Multifunctional and Hybrid Formats Set to Capture Routine Simplification Demand
Sustainability and Local Identity Expected to Become Baseline Positioning Factors
Chart 168 - Forecast Value Sales 2020-2030

Chart 169 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

L’Oréal Sustains Leadership as Estée Lauder and Beiersdorf Maintain Strong Positions
Chart 170 - Company Shares 2025
Chart 171 - Brand Shares 2025

CHANNELS

Health and Beauty Specialists Lead Distribution as Supermarkets Gain Share and E-Commerce Expands
Chart 172 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 173 - Economic Context for Skin Care
Chart 174 - Real Gdp Growth 2020-2030
Chart 175 - Inflation 2020-2030
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CONSUMER CONTEXT

Chart 176 - Consumer Context for Skin Care
Chart 177 - Population 2020-2030

Chart 178 - Consumer Expenditure 2020-2030
Chart 179 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Sun Care in Mew Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Sun Care Summary

INDUSTRY PERFORMANCE

Daily Health Positioning and Science-Backed Spf Innovation Drive Growth in Sun Care

Chart 180 - Barrier-Repair SPF Innovation Brings Longevity Positioning to Sun Care

Gentle, Multifunctional Formulations Blending Natural Botanicals with Proven Actives Redefine Sun Protection Standards
Digital Discovery and Expert-Led Content Reshape Engagement

Chart 181 - Value Sales 2020-2030

Chart 182 - Volume Sales 2020-2030

Chart 183 - Value Sales by Category 2025

WHAT'S NEXT?

Daily Use Positioning and Hybrid Spf Formats Set to Sustain Growth

Clinical Transparency and Ingredient Validation Expected to Shape Consumer Trust
Environmental Responsibility and Reef-Safe Formulation Trends Set to Redefine Positioning
Chart 184 - Forecast Value Sales 2020-2030

Chart 185 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Global Leaders Sustain Leadership through Dermatological Credibility and Daily-Use Spf Innovation
Chart 186 - Company Shares 2025
Chart 187 - Brand Shares 2025

CHANNELS

Health and Beauty Specialists Lead Distribution as Supermarkets Gain Share and E-Commerce Expands
Chart 188 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 189 - Economic Context for Sun Care
Chart 190 - Real Gdp Growth 2020-2030
Chart 191 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 192 - Consumer Context for Sun Care
Chart 193 - Population 2020-2030

Chart 194 - Consumer Expenditure 2020-2030
Chart 195 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Frermium Beauty and Personal Care in New Zealand
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KEY DATA INSIGHTS

2025 DEVELOPMENTS

Premium Beauty and Personal Care Summary

INDUSTRY PERFORMANCE

Wellness-Driven Demand and Selective Investment in Science-Backed Efficacy Drive Value Growth
Preventative and Barrier-Repair Demand Reinforce Premium Skin Care Growth

Chart 196 - Value Sales 2020-2030

Chart 197 - Value Sales by Category 2025

WHAT'S NEXT?

Preventative Health Priorities and Science-Backed Efficacy Set to Sustain Premium Growth

Preventative Skin Health Demand Forecast to Sustain Clinical and Ingredient-Led Innovation
Experiential Retail, Sustainability, and Digital Personalisation Expected to Define Competitive Advantage
Chart 198 - Forecast Value Sales 2020-2030

Chart 199 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Estée Lauder and L’Oréal Sustain Leadership Amid Shifting Shares
Selective Trading Patterns Reshape Demand across Premium Segments
Chart 200 - Company Shares 2025

Chart 201 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 202 - Economic Context for Premium Beauty and Personal Care
Chart 203 - Real Gdp Growth 2020-2030
Chart 204 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 205 - Consumer Context for Premium Beauty and Personal Care
Chart 206 - Population 2020-2030

Chart 207 - Consumer Expenditure 2020-2030

Chart 208 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

tass Beauty and Personal Care in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Mass Beauty and Personal Care Summary

INDUSTRY PERFORMANCE

Cost-Of-Living Pressures Drive Trade-Down into Mass, Sustaining Value Growth
Lifestyle-Driven Beauty Shapes Demand for Versatile, Wellness-Oriented Formats
Chart 209 - Value Sales 2020-2030

Chart 210 - Value Sales by Category 2025

WHAT'S NEXT?

Value-Led Demand and Affordable Efficacy Forecast to Sustain Growth

Mass Skin Care Expected to Lead Growth as Hair Care Remains Structurally Significant
Grocery Expansion and Digital Discovery Expected to Shape Access and Visibility
Chart 211 - Forecast Value Sales 2020-2030
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Chart 212 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Global Manufacturers Sustain Leadership as Local Brands Gain Traction through Ingredient-Led Differentiation

Chart 213 - Company Shares 2025
Chart 214 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 215 - Economic Context for Mass Beauty and Personal Care
Chart 216 - Real Gdp Growth 2020-2030
Chart 217 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 218 - Consumer Context for Mass Beauty and Personal Care
Chart 219 - Population 2020-2030

Chart 220 - Consumer Expenditure 2020-2030

Chart 221 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/beauty-and-personal-care-in-new-

zealand/report.
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