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COUNTRY REPORTS DISCLAIMER
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CONSUMER CONTEXT
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COUNTRY REPORTS DISCLAIMER
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Chart 103 - Armaf Dupe Copies Designer Scent

Chart 104 - Value Sales 2020-2030

Chart 105 - Volume Sales 2020-2030

Chart 106 - Value Sales by Category 2025
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COUNTRY REPORTS DISCLAIMER
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Hair Care in Serbia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Hair Care Summary
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Steady Retail Value Growth Reflects Strengthening Consumer Demand Amid Demographic Shifts
Premium Salon Professional Hair Care Drives Growth through Innovative Treatments

Chart 119 - Balea Offers a Hair Spray for Grey Hair

Brands Leverage Targeted Innovation to Meet Evolving Hair Care Needs and Lifestyles

Chart 120 - Value Sales 2020-2030

Chart 121 - Volume Sales 2020-2030

Chart 122 - Value Sales by Category 2025
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Leading Manufacturers Strengthen Position through Distribution and Innovation
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Chart 125 - Company Shares 2025
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COUNTRY REPORTS DISCLAIMER

Men's Grooming in Serbia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Men's Grooming Summary

INDUSTRY PERFORMANCE
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Rising Consumer Expenditure Supports Steady Growth Despite Population Decline
Men's Shaving Leads in Value While Fragrances Show Strong Dynamic Growth
Brands Drive Anti-Ageing Trend Amid Rising Demand for Premium Grooming
Chart 135 - Nivea Launches Anti-Aging Serum for Men

Chart 136 - Value Sales 2020-2030

Chart 137 - Volume Sales 2020-2030

Chart 138 - Value Sales by Category 2025

WHAT'S NEXT?

Serbian Retailers to Expand Men’S Grooming Range to Capture Growing Demand

Rising Demand for Clean, Sensitive, and Anti-Ageing Products to Reshape Product Offerings
Chart 139 - Forecast Value Sales 2020-2030

Chart 140 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Manufacturers Strengthen Positions Amid Moderate Concentration Shifts
Gillette’S Innovation and Brand Loyalty Secure Leadership Amid Competitive Shifts
Chart 141 - Company Shares 2025

Chart 142 - Brand Shares 2025

CHANNELS

Health and Beauty Specialists Expand Presence and Drive Offline Dominance with Competitive Pricing
E-Commerce Growth Fuelled by Convenience and Specialised Platforms Enhances Online Sales
Chart 143 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 144 - Economic Context for Men's Grooming
Chart 145 - Real Gdp Growth 2020-2030
Chart 146 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 147 - Consumer Context for Men's Grooming
Chart 148 - Population 2020-2030

Chart 149 - Consumer Expenditure 2020-2030
Chart 150 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Cral Care in Serbia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Oral Care Summary

INDUSTRY PERFORMANCE

Steady Value Growth Driven by Evolving Consumer Needs and Economic Conditions
Toothpaste Dominates Sales While Dental Floss Gains Momentum with Innovation

Hello Smile’S Sustainable Toothpaste Exemplifies Shift to Eco-Conscious Innovation
Chart 151 - Hello Smile Extends Sustainability Assortment with Airless Pump Tooth Paste
Chart 152 - Value Sales 2020-2030

Chart 153 - Volume Sales 2020-2030

Chart 154 - Value Sales by Category 2025

WHAT'S NEXT?
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Rising Consumer Awareness and Economic Stability to Fuel Category Growth

Toothpaste to Retain Its Dominance While Mouth Fresheners Leads Growth Momentum
Premiumisation and Technological Innovation to Reshape Consumer Choices and Competition
Chart 155 - Forecast Value Sales 2020-2030

Chart 156 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Manufacturers Consolidate Dominance through Innovation and Retail Presence
Emerging Brands Leverage Innovation and Niche Positioning to Disrupt Oral Care Landscape
Chart 157 - Company Shares 2025

Chart 158 - Brand Shares 2025

CHANNELS

Health and Beauty Specialists Lead by Blending Expertise with Diverse Products
E-Commerce Gains Traction through Convenience and Specialised Offerings
Chart 159 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 160 - Economic Context for Oral Care
Chart 161 - Real Gdp Growth 2020-2030
Chart 162 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 163 - Consumer Context for Oral Care
Chart 164 - Population 2020-2030

Chart 165 - Consumer Expenditure 2020-2030
Chart 166 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Skin Care in Serbia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Skin Care Summary

INDUSTRY PERFORMANCE

Consumers Prioritise Skin Care as an Affordable Small Luxury Amid Economic Pressures
Facial Care Leads Value Sales While Multifunctional Products Drive Category Growth
Garnier and Dm Capitalise on Multifunctionality and Affordability to Capture Demand
Chart 167 - Garnier Combines Vitamin C Face Cream with Spf

Chart 168 - Cerave's New Skin Renewal Line for Young Consumers

Chart 169 - Value Sales 2020-2030

Chart 170 - Volume Sales 2020-2030

Chart 171 - Value Sales by Category 2025

WHAT'S NEXT?

Private Label Innovations to Shape Affordability and Demand Growth

Facial Care to Lead Growth Driven by Multifunctionality and Efficacy

Digital Influence and Targeted Innovation Transform Consumer Engagement
Chart 172 - Forecast Value Sales 2020-2030

Chart 173 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE
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Leading Manufacturers Leverage Digital Innovation to Expand Market Share
Digital Innovation and Portfolio Diversity Drive Future Growth Opportunities
Chart 174 - Company Shares 2025

Chart 175 - Brand Shares 2025

CHANNELS

Health and Beauty Specialists Lead Sales as Discounters Gain Ground
E-Commerce Growth Reshapes Retail Competition with Convenience and Assortment
Chart 176 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 177 - Economic Context for Skin Care
Chart 178 - Real Gdp Growth 2020-2030
Chart 179 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 180 - Consumer Context for Skin Care
Chart 181 - Population 2020-2030

Chart 182 - Consumer Expenditure 2020-2030
Chart 183 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Sun Care in Serbia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Sun Care Summary

INDUSTRY PERFORMANCE

Serbian Sun Care Experiences Robust Growth Driven by Daily Usage Shift

Adult Sun Care Leads Value and Volume Growth Amid Evolving Consumer Preferences
Garnier and Dm Drive Category Innovation through Clean Formulas and Convenience
Chart 184 - Garnier Launches Natural Self-Tanning Oil

Chart 185 - Value Sales 2020-2030

Chart 186 - Volume Sales 2020-2030

Chart 187 - Value Sales by Category 2025

WHAT'S NEXT?

Serbian Consumers Embrace Daily Sun Protection Boosting Category Growth

Adult Sun Care Solidifies Dominance While Hybrid Products Reshape Consumer Preferences
Innovation and Private Label Affordability Drive Expansion and Competitive Dynamics

Chart 188 - Forecast Value Sales 2020-2030

Chart 189 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Beiersdorf and Sarantis Strengthen Dominance through Brand Segmentation

Strategic Brand Positioning and Innovation Drive Leadership and Growth Opportunities
Chart 190 - Company Shares 2025

Chart 191 - Brand Shares 2025

CHANNELS

Healht and Personal Care Stores Lead Sun Care Sales While E-Commerce Expands Rapidly
Diverse Retail Formats Adapt to Evolving Consumer Needs and Drive Category Growth
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Online Platforms Fuel Sun Care E-Commerce Growth through Convenience and Variety
Chart 192 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 193 - Economic Context for Sun Care
Chart 194 - Real Gdp Growth 2020-2030
Chart 195 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 196 - Consumer Context for Sun Care
Chart 197 - Population 2020-2030

Chart 198 - Consumer Expenditure 2020-2030
Chart 199 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Freriurm Beauty and Personal Care in Serbia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Premium Beauty and Personal Care Summary

INDUSTRY PERFORMANCE

Premium Offerings Accelerate with Steady Growth Amid Economic Resilience
Boutiques Drive Skin and Hair Care Growth with Millennial and Gen X Appeal

Kiehl's Deodorant Exemplifies Clean Reimagined Trend with Gentle, Multi-Use Formula
Chart 200 - Kiehl's Launches over & under Cream-To-Powder Deodorant

Chart 201 - Value Sales 2020-2030

Chart 202 - Value Sales by Category 2025

WHAT'S NEXT?

Consumers to Drive Growth with Demand for Personalised Longevity Skincare
Premium Fragrances to Remain Dominant While Sun Care Accelerates Rapidly
Personalisation, Sustainability and Trading-Up to Shape Brand Strategies and Loyalty
Chart 203 - Forecast Value Sales 2020-2030

Chart 204 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Top Players Consolidate Leadership through Diversified Premium Portfolios

Digital Engagement and Diversified Portfolios Create Growth Opportunities for Manufacturers

Chart 205 - Company Shares 2025
Chart 206 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 207 - Economic Context for Premium Beauty and Personal Care
Chart 208 - Real Gdp Growth 2020-2030
Chart 209 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 210 - Consumer Context for Premium Beauty and Personal Care
Chart 211 - Population 2020-2030

Chart 212 - Consumer Expenditure 2020-2030

Chart 213 - Population by Generation 2025
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COUNTRY REPORTS DISCLAIMER

tass Beauty and Personal Care in Serbia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Mass Beauty and Personal Care Summary

INDUSTRY PERFORMANCE

Steady Value Growth Driven by Trading Down and Consumer Affordability Focus
Mass Hair Care Leads Value Sales While Colour Cosmetics Shows Stronggrowth
Private Label Expands Affordable Sun Protection

Chart 214 - Dm Offers Sundance Face Serum with Spf50+

Chart 215 - Value Sales 2020-2030

Chart 216 - Value Sales by Category 2025

WHAT'S NEXT?

Serbian Consumers to Prioritise Affordability Amid Steady Growth Prospects
Leading Brands to Innovate Premium Offerings to Combat Private Label Competition
Chart 217 - Forecast Value Sales 2020-2030

Chart 218 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Key Players Consolidate Leadership Amid Steady Fragmentation

Leading Brands Innovate and Private Label Grows Amid Consumer Price Sensitivity
Chart 219 - Company Shares 2025

Chart 220 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 221 - Economic Context for Mass Beauty and Personal Care
Chart 222 - Real Gdp Growth 2020-2030
Chart 223 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 224 - Consumer Context for Mass Beauty and Personal Care
Chart 225 - Population 2020-2030

Chart 226 - Consumer Expenditure 2020-2030

Chart 227 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
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trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/beauty-and-personal-care-in-serbia/report.
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